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MBA (MASTER OF BUSINESS ADMINISTRATION)   SYLLABUS 
 

FIRST SEMESTER 

  

S. 
 

No 

CourseNo. Subject Evaluation–Scheme Credit 

Periods  

L T P Mid 

Term 

Asses 

Test 

Ext Total 

 

Theory 

1. 01MBA101  Principle and Practice of 
Management 

3 1 0 15 25 60 100 4 

2. 01MBA102 Financial Management 4 1 0 15 25 60 100 4 

3. 01MBA103   Statistics for Management 4 1 0 15 25 60 100 5 

4. 01MBA104 MANAGERIAL ECONOMICS 4 1 0 15 25 60 100 5 

5 01MBA105 BUSINESS ENVIROMENT 3 1 0 15 25 60 100 4 

6 01MBA106 Business Laws 3 1 0 15 25 60 100 4 

7 01MBA107 Business Communication 3 1 0 15 25 60 100 5 

8 01MBA108 Computer Application in      
Business 

4 1 0 15 25 60 100 5 

9 01MBA301 GENERAL PROFICIENCY       100 1 

  TOTAL       900 37 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

SECONDSEMESTER: 
 



 

 
 

S. 
 

No 

CourseNo. Subject Evaluation–Scheme Credit 

Periods  

L T P Mid 

Term 

Asses 

Test 

Ext Total 

 

Theory 

1. 02MBA101 ORGANISATION BEHAVIOUR 

ORGANISATION BEHAVIOUR 

ORGANISATION BEHAVIOUR 

ORGANISATION BEHAVIOUR 

ORGANISATION BEHAVIOUR 

ORGANISATION BEHAVIOUR 

ORGANISATION BEHAVIOUR 

ORGANISATION BEHAVIOUR 

ORGANISATION BEHAVIOUR 

3 1 0 15 25 60 100 4 

2. 02MBA102 MANAGEMENT   
ACCOUNTING  

4 1 0 15 25 60 100 5 

3. 02MBA103 OPERATION RESEARCH 4 1 0 15 25 60 100 5 

4. 02MBA104 MARKETING MANAGEMENT    3 1 0 15 25 60 100 4 

5 02MBA105 
 

 Financial Management 3 1 0 15 25 60 100 4 

6 02MBA106 HUMAN RESOURCE 
MANAGEMENT 

 3 1 0 15 25 60 100 4 

7 02MBA107 PRODUCTION  AND 
OPERATION MANAGEMENT 

4 1 0 15 25 60 100 5 

8 02MBA108 Business Research Methods  4 1 0 15 25 60 100 5 

9 02MBA301 GENERAL PROFICIENCY       100 1 

  TOTAL       900 37 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

THIRD SEMESTER 



 

 

S. 
 

No 

CourseNo. Subject Evaluation–Scheme Credit 

Periods  

L T P Mid 

Term 

Asses 

Test 

Ext Total 
 

Theory 

1. 03MBA101 INTERNATIONAL BUSINESS 4 1 0 15 25 60 100 5 

2. 03MBA102 PROJECT MANAGEMENT 3 1 0 15 25 60 100 4 

3. 03MBA103 TOTAL QUALITY 
MANAGEMENT 

3 1 0 15 25 60 100 4 

4. 03MBA104.1 
03MBA104.2 
03MBA104.3 

Consumer Behaviour/ 
Security Analysis and Portfolio 

Management/ 
Industrial Relations and Labour 

Laws 

3 1 0 15 25 60 100 4 

5. 03MBA105.1 
03MBA105.2 
03MBA105.3 

Advertising Management/ 

Financial Markets and 

Institutions (Minor)/ 

Industrial Psychology 

3 1 0 15 25 60 100 4 

6 03MBA106.1 
03MBA106.2 
03MBA106.3 

Marketing of Services 

(Minor)/ 

International financial 

management  / 

Human Resource Planning & 

Development (Minor) 

4 1 0 15 25 60 100 5 

7 03MBA107.1 
03MBA107.2 
03MBA107.3 

Marketing Research/ 

Corporate Tax Planning/ 

Performance Management 

3 1 0 15 25 60 100 4 



 

 03MBA108.1 
03MBA108.2 
03MBA108.3 

Retail management/ Risk 

management and 

insurance/Organizational 

structure and change 

3 1 0 15 25 60 100 4 

8 03MBA106.1 
03MBA105.2 
03MBA106.3 

Marketing of Services 

(Minor)/ Financial Markets 

and Institutions  (Minore)/ 

Human Resource Planning & 

Development (Minor) 

 

1 1  15 25 60 100 2 

9 03MBA109 SEMINAR & VIVA 3 1  15 25 60 100 4 

 03MBA301 GENERAL  PROFICIENCY       100 1 

   

TOTAL 

      900 37 

       

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FOURTH SEMESTER           



 

   

S. 
 

No 

CourseNo. Subject Evaluation–Scheme Credit 

Periods  

L T P Mid 

Ter

m 

Asses 

Test 

Ext Total 
 

Theory 

1. 04MBA101 Business ethics and corporate 

governance 

 

5  1 0 15 25 60 100 6 

2. 04MBA102 Strategic management 

 

5 1 0 15 25 60 100 6 

3. 04MBA 103 
 
 
 

Entrepreneurship Development 

 

4 1 0 15 25 60 100 5 

4. 04MBA104.1 
04MBA104.2 
04MBA104.3 

International marketing/ financial 

services/International human resource 

mangement 

4 1 0 15 25 60 100 5 

5. 04MBA105.1 
04MBA105.2 
04MBA105.3 

 

Sales Management/ Mergers 
aquasition/Compensation 
Management 
 

4 1 0 15 25 60 100 5 

6 04MBA106.1 
04MBA106.2 
04MBA106.3 
 

Rural Marketing/Financial 
Derivatives/ Corporate 
Leadership 

4 1 0 15 25 60 100 5 

7 04MBA105.1 
04MBA104.2 
04MBA106.3 

Sales Management(Minor)/ 
FinancialServices(Minor)/ 

Corporateleadership(Minor) 

3 1 0 15 25 60 100 4 

8 04MBA 301 General Proficiency       100 1 

         TOTAL       900 37 

 

 

 

 

 

 

 

 

 

 

 

MBA 

SemesterI 



 

01MBA101-PRINCIPLES ANDPRACTICES 
OFMANAGEMENT 

 

Unit1 

Introduction 

NatureandPurpose, Managing: ScienceorArt?,TheEvolutionofManagementThoughts, The 
FunctionofManager:Planning,Organising, Staffing,LeadingandControlling:anoverview. 
Coordination:TheEssenceofManagement,SystemapproachtoManagementProcess. 

 
Unit2 

Planning 

TypesofPlans:MissionsorPurpose,ObjectiveorGoals,Strategies, Policies,Procedure,Rules 
ProgrammesandBudgets.StepsinPlanning,Objectives.ManagementbyObjectives.Strategies, 
PoliciesandPlanningPremises,StrategicPlanningProcess,PresumingandForecasting,Decision 
Making. 

 
Unit3 

Organising 

NatureofOrganising,FormalanInformalOrganisation,OrganisationLevelsandtheSpanofManageme
nt.StructureandProcessofOrganisation.PrinciplesofOrganising,LineandStaff 
Authority.Empowerment, 
DecentralisationofAuthority,DeligationofAuthority,OrganisationCharts. 

 
Unit4 

Staffing 
Definition of Staffing, an overview of Staffing Function, The System Approach to Human 
Resource Management, Recruitment, Selection, Placement, Promotion, Separation, 
PerformanceAppraisal,ThePeter’sPrinciple. 

 
Unit5 

LeadingandControlling 
(a)Motivation: McGregor Theory of X and Y ,Maslow Hierarchy of Needs Theroy, 

Herzberg’sMotivation-
HygieneTheroy,ExpectancyTheory,EquityTheory,GoalSettingTheroy.Leadership: 
Definition, Ingredients,Styles,CommitteesandGroupDecision Making. Communication: 
Purpose, Processof Communication, Barriers and Break 
Downs,MakingCommunicationEffective 

(b)Controlling:ConceptsandProcess,ControllingasaFeebBackSystem,RequirementsforEffectiv
e Control, MajorControllingTechniques:BudgetaryandNonBudgetary Control 
Devices,StatisticalData,Time-EventNetworkAnalysis. 

 
SuggestedReadings 

1. HeinzWeihrich,  MarkV.  CanniceandHaroldKoontz,(2009). Management: AGlobaland Entrepreneurial 
th 

Perspective, 13 ed.,TMH.,NewDelhi 
th 

2. HaraldKoontzandHeinzWeihrich,ElementsofManagement. 9 ed., TMH.NewDelhi 2012 
th 

3. Stoner JamesA. F.,R.EdwardFreeman and Daniel R, GilbertJr.,Management, 8 
4. Stephen P.Robbinsand David A.Decenzo,Management;PHI 
5. Newman, Summer, GilbirtManagement;PHI 

ed.,Pearson,NewDelhi2010 



SemesterI 
01MBA102-FINANCIALACCOUNTING 

aAACCOUNTING 

 

 

Unit1 

IntroductiontoFinancialAccounting 
ConceptsandConventionsandPostulatesofAccounting-AccountingasaLanguage;Accounting 
asanInformationSystem,UsersofAccountinginformation,RoleofAccountinginEconomic 
Development. 

 
Unit2 

AccountingSystemandProcess 
AccountingEquation,TransactionsandtheireffectsonAccountingandEquation, Classification 
ofAccounts:Owner’sEquity,RevenuesandExpenses. 

 
Unit3 

TheAccountingProcess 
TheJournaland itsSub-division,The Ledger,TheTrialBalance,The FinancialStatements, 
ComputerizedAccounting,IntroductiontoTallyPackage,Rectificationof Errors. 

 
Unit4 

FinancialStatementAnalysis 
TheToolsofAnalysis,HorizontalAnalysis,VerticalAnalysis,TrendAnalysis,RatioAnalysis, 
FundsFlowandCashFlowAnalysis,AS-3(Revised). 

 
Unit5 

(a)CorporateAccounting:FinancialStatementofCompaniesandAdjustmentEntries 
(Anoverviewof CorporateFinance) 

(b)Accounting:AssetsandLiabilities:DepreciationandAmortisationInventoryValuation 
andAccounting, RecentTrendsinCorporateReportingandIntroduction toIndian 
AccountingStandards.InternationalFinancialReportingStandards:An overview. 

 

 

SuggestedReadings 
 

1. RobertnAnthony,HawkinsandMerchant,AccountingTMH 

2. Chaudhary,A.,FundamentalsofAccounting and FinancialAnalysi,Pearson 
3. AshishBhattacharyya,EssentialsofFinancialAccounting,PHI 
4. Maheshwari,SN andSunil“FinancialAccounting:SultanchandandSons,New Delhi 

5. Monga,GR “FinancialAccounting:Conceptsand Application”,MayoorPaperBooks,New Delhi 
6. TulsianPC“FinancialAccounting,Pearson Education 

 

 
 
 
 
 
 
 
 
 
 

MBA 



SemesterI 
01MBA103-STATISTICS FORMANAGEMENT 

 

 

Unit1 

Introduction 

DefinitionofStatistics,Characteristics,Functions,Importance,LimitationsandTypesofStatistics,UsesofStatisti
csinFunctionalAreas ofManagement,IntroductiontoSampling. 

 
Classification and Presentation ofData 

FrequencyDistribution-Discreteand ContinuousFrequencyDistribution;Diagrammatic andGraphic 
Representation-Line, Bar, RectangleandPieDiagram, Graphs- Histograms, FrequencyPolygon, Cumulative 
Frequency Curves or Ogives- Advantages and Limitations of Diagrams and Graph, Tabulation- Types of 
tables. 

 
Unit2 

MeasuresofCentralTendencyand Dispersion 
Average-Concept,Types,MathematicalAverages- Arithmetic,Geometric,andHarmonicmean,Position 
andLocationalAverages, Median, Mode.MeasuresofDispersion: Range, QuartileDeviation-Meanand 
StandardDeviation,Variance-CoefficientofVariance-ComparisonofvariousmeasuresofDispersion, 
Skewness- Relative Measures of Skewness- Karl Pearson,  Bowley,  Kelly-  Coefficient of Skewness, 
Kurtosis. 

 
Unit3 

Correlation and Regression 
Correlation-ScatterDiagram,KarlPearson’sCoefficientofCorrelation,Spearman’sCoefficientofRank 
Correlation; Concurrent Deviation; Regression-MethodofLeast 
Squares,MethodofRegressionCoefficient,Propertiesof 
RegressionCoefficient,PartialandMultipleCorrelationandRegression Coefficient. 

 
Unit4 

TimeSeries and Forecasting 
TimeSeries- Introduction,ObjectivesoftimeSeries,IdentificationofTrend, VariationinTimeSeries- 
SecularVariation, CyclicalVariation, SeasonalVariation, andIrregularVariation, MethodsofEstimating 
Trend,Choosing AppropriateForecasting Model. 

 
Unit5 
Probabilityand ProbabilityDistribution 
Classicaland Axiomatic Approaches, Basic Theorems- Addition, Multiplication- ConditionalandBayes 
Theorem,  Random variables and concept of Probability Distribution. Theoretical 
ProbabilityDistributions:Binomial,Poisson,andNormal,ExpontialDistributionanditsproblems. 

 
Suggested Readings 

th 
1. RichardI LevinandDavidS. Rubin,StatisticsforManagement, 8 ed.,NewDelhi: PearsonEducation, 2011 
2. DavidM.Levine,TimothyC.Kribbeil,MarkBerensonandP.K.Vishawanath,BasicStatistics:AFirstCourse, 

th 
5  ed., NewDelhi:Pearson Education, 2011 

nd 
3. G.C. Beri,BusinessStatistics, TataMcGrawHill, 2 

nd ed.,(NewDelhi), 2005 
4. J.K. Sharma, BusinessStatistics, 2 ed., (NewDelhi):PearsonEducation, 2007 
5. GeraldKeller Introduction toStatistics(NewDelhi):CengageLearning, 2012 

nd 
6. Levine,Stephan,KrebbielandBorenjon,StatisticsforManagersusingMicrosoftExcel,NewDelhi:PHI,2 

Ed., 2007 

 
MBA 



SemesterI 
01MBA104-MANAGERIALECONOMICS 

 

2 

 

Unit1 

Introduction 
IntroductiontoManagerialEconomics,Evolution,Nature,ScopeandSignificance,CircularFlowin 
anEconomy,Principles,ProductionPossibilityFrontier,ManagerialEconomics:MicroandMacro 
Economics. 

 
Unit2 

MarketForces:DemandandSupply 
(a)DemandAnalysis:Theoryofdemand;Objectivesofdemandanalysisanddeterminantsof 

demand;theoryofconsumerbehavior;Elasticityofdemandandits measurement 
methods;importanceindecision-making. 

(b)SupplyAnalysis:Objectiveofsupplyanalysis;Determinantsof supply,Elasticityof supply. 
 
Unit3 

ProductionFunctionandCostAnalysis 
TheoryofProductionandCostAnalysis;ProductionFunctionsanditsManagerialUses;Cobb 
DouglousProductionFunction,LawsofProduction andanalysis:EmpiricalEstimatesofProduction 
andCost; shortrunandLongrunaveragecostcurves andtheiranalysis;Economies and Diseconomiesof 
scale. 

 
Unit4 

OrganizationoftheFirm 
Pricing Decision: Pricing under differentMarketStructures: Perfect and Imperfect  (Monopoly, 
Duopoly,MonopolisticCompetition,OligopolyMarkets),PricingPoliciesandStrategies;Collusive 
andNon-CollusiveOligopoly;Baumol’sMarries’andO.WilliamsonsModel. 

 
Unit5Factor 

Pricing 
Determination ofFactorPricing;MarginalProductivityTheory;RichardianandModernTheoriesof 
rent;ModernTheoryofWageratedetermination; Classical,Neo-ClassicalandKeynesianTheoryof 
Interest;ModernTheroyofProfit;WelfareEcoomics; ParetoOptimality Conditions; SocialWelfare 
Function. 

 
Note:NumericalQuestionsshould beseton elasticity, breakeven analysis, demand forecasting andoptimum 

outputdetermination underlawofvariableproportions. 
 

SuggestedReadings 

 
1. CragW. Paterson, W. CrisLewis, andSudhirK.Jain,ManagerialEconomics, PHI Learning/Pearson, New 

Delhi, 2004. 

2. GoelDean,ManagerialEconomics 

3. GSGupta,ManagerialEconomics,  
nd

 Edition, TataMcGraw-Hill PunlishingCo.Ltd., NewDelhi, 2011 
th 

4. DominiqueSalvatore,ManagerialEconomicsin a Global Ecomomy, 4 
th ed., CengageLearning, 2006 

5. DNDwivedi,ManagerialEconomics, 4 ed., VikasPublishingHouse, NewDelhi, 2006 
6. KoutsoyiannisA.,ModernMicro Economics, MacMillan,2000 

th 
7. Paul SamuelsonandNordhaus,Economics, 19 ed. TataMcGraw-Hill, NewDelhi 
8. H.L. Ahuja,ManagerialEconomics, S.Chand,2004 

MBA 



SemesterI 
01MBA105-BUSINESS ENVIRONMENT 

 

5 

4 

 

Unit1 

Introduction 

Concept,SignificanceandNatureof BusinessEnviornment.Typesof environment,Interaction 
betweenInternalandExternalenvironments,NatureandStructureof Ecomony,Techniques for 
EnvironmentAnalysis,ApproachesandSignificanceof EnvironmentForecasting. 

 
Unit2 

EconomicEnvironment 
History of Economic Systems, Market, Planned and Mixed Economy, Planning in India: 
EmergenceandObjective; 
PlanningMonetaryPolicy,FiscalPolicy.UnionBudgetasinstrumentofgrowthanditsImpactonBusines
s, IndustrialPolicy:MeaningObjectiveandRecent Developmentin 
NewEconomicsPolicy(1991)anditsImpactonBusiness. 

 
Unit3 

Politico-LegalEnvironment 
RelationshipbetweenBusinessandGovernment,Economics,Planning,Regulatory,Promotional 
andEntrepreneurial RolesofGovernment,ConstitutionalProvisionsaffectingBusiness.An 
overviewofmajorlawsaffectingbusiness,Consumerism,SocialResponsiilityofBusiness. 

 
Unit4 

(a)TechnologicalEnvironment:FactorsInfluencingTechnologicalEnvironment,RoleandImpacto
fTechnologyonBusiness.TransferofTechnology-Channels, Methodsand Limitations. 

(b)Demographic and Socio-Cultural Environment:  Population Size, Falling Birth Rate, 
Changingagestructureanditsimpactonbusiness, 
BusinessandSociety,BusinessandCulture,CultureandOrganisationalBehaviour. 

 
Unit5 

ForeignInvestmentandTradeRegulation 
ForeignDirectInvestment,ForeignInstitutionalInvestment,WTOandIndia:anoverview, 
RegulationofForeignTrade,DisinvestmentinPublicSectorUnits. 

 

 

SuggestedReadings 
 

1.  Cherunilam,Francis–BusinessEnvironment,HimalayaPublishing House. 

2.  Paul,Justin-BusinessEnvironment,TataMcGrawHill,New Delhi 
3.  Aswathappa,K.,BusinessEnvironmentand StrategicManagement,HPH 
4.  MukherjeeSampath,Economic EnvironmentofBusiness. 

5.  I.C.Dhingra,IndianEconomics:EnvironmentandPolicy,2
th

 

Delhi,2012 
ed.,SultanChand&Sons,New 

6.  SK Mishraand VK puri, 
th

 

House,Mumbai,2011. 
ed., EconomicEnvironmentof Business,Himalaya Publishing 

7.  H.L. Ahuja,Economic EnvironmentofBusiness-MacroeconomicAnalysis,S. Chand 



MBA 
SemesterI 

01MBA106-BUSINESS LAWS 

 

 

Unit1 

LawsofContract(TheIndianContractAct,1872) 
ConceptofContract,OfferandAcceptance; validcontractsanditsessentialelements; void 
agreements; classificationofcontracts;Quasicontract;performanceofcontract;dischargeof 
contract;remediesforbreachofcontract.SpecialContracts: Indemnity, Guarantee, Bailment, 
Pledge,andagency. 

 
Unit2 

TheSaleofGoodsAct,1930 
NatureofContractofSale;FormationofContractofSale,AgreementtoSell,Conditionsand 
Warranties,TransferofPropertyinGoods,PerformanceoftheContractofSale,Remediesfor 
Breach,UnpaidSellerandhisrights,rightsofbuyers,SalebyAuction. 

 
Unit3 

TheNegotiableInstrumentsAct, 1881 
Definition, Featuresand  typesof  negotiable instruments; Methods  of  negotiation of 
Instruments; holderandholderindueCourse;Endorementanddeliveryofanegotiableinstrument; 
PresentationofNegotiableInstrument. BankerandCustomer:Anintroduction; 
Crossingofacheque;Typesofcrossing;Bouncingofcheques;Obligations ofBanker and 
Customer;Dishonouranddischargeofnegotiableinstruments. 

 
Unit4 

(a)The  Consumer  Protection  Act,  1986:  Basic  Concepts:  Complaint,   Complainant, 
Consumer,RightsofConsumer,ConsumerForums:TheirRole,PowersandFunctions, 
ProcedureforConsumerGrievanceRedressel,MajorDecidedCases. 

(b)TheCompetitionAct,2002:BasicConcepts, PowersofCentralGovernmentunderthe 
Competition Act,MajorProvisionsoftheCompetition Act:RoleandWorking of 
CompetitionCommissionofIndia. 

 
Unit5 

TheCompaniesAct 
AnOverview;NatureandkindsofCompanies;Formationofacompany;Company 
Management;CompanyMeetings. 

 
SuggestedReadings 

 
1.  M.C. Kuchhal-Business Law,VikasPublishingHouse,Delhi 

2.  RavindraKumar,LegalAspectsofBusiness,Cengagelearning,New Delhi,2011 
3.  S.S. Gulsan,Mercantile Law,ExcelBooks. 
4.  AvtarSingh,Business Laws,EasternLawPublishing,Lucknow 
5.  MCKuchhal,Indian CompanyLaw,ShriMahavirBook Depot,Delhi,2011 
6.  V.K. Agrawal,ConsumerProtection:LawandPractice,BharatLawHouse,New Delhi,2012 



MBA 
SemesterI 

01MBA107-BUSINESS COMMUNICATION 

 

4 

 

Unit1 

Introduction 

ImportanceofcommunicationskillsinBusinessManagement.Typesofcommunication:the 
mediaandtoolsofcommunication.TheCommunication Process.BarriersandGatewaysto 
communication. 

 
Unit2 

VerbalandNon-verbalCommunication 
Personal languageand body language.Types ofmanagerial speeches:  occasionalspeech; 
thematic speech.GroupCommunication in:groupdiscussions,meetings, seminars and 
conferences.Artoffacinginterviewsin:selection orplacement, appraisal,disciplinary 
committeesandexitinterviews. 

 
Unit3 

WrittenCommunicationSkills 
Formats for business letters and memos: routine type; sales promotion, bill collection, 
disciplinaryaction;persuasivemessages; negativemessages; jobapplications.Preparinga 
professional resumeand coverletter,follow-upmessagesandletters.Internalcommunication 
through: memos,minutes, notices,circulars.WritingeffectiveBusinessReports; Digital 
Communication.Powerpointpreparation;Using WebasasourceofknowledgeSharing. 

 
Unit4 

RecruitmentandEmploymentCorrespondence 
DraftingtheEmploymentNotice,JobApplicationLetter; CurriculumVitae/Resumes;Joining 
Interview; Offerof  Employment; Job  Description;  Letter  of  Acceptance, Letter  of 
ResignationandPromotion,TestimonialsandReferences. 

 
Unit5 

BusinessandSocialEtiquette 
Professional conduct in a business setting: workplace hierarchy; proper way to make 
introductions;Useofcourteousphrasesandlanguageintheworkplace.ProfessionalImage: 
appropriatebusinessattire;TelephoneEtiquette;Tableetiquette. 

 
Languagelabclassfor practicalinbusinesscommunication. 

SuggestedReadings 
1. KittyO.LockerandStephenKyoKaczmarck,(2007).BusinessCommunication:BuildingCriticalSkills,3/e,TMH.New 

Delhi. 
2. RaymondV.Lesikar,MarieE.Flatley,KathrynRentzandNeeajaPande(2009).BusinessCommunication: Making 

ConnectionsinaDigitalWorld, 11/e.TMH.New Delhi. 
3. Booher,Dianna(2001).E-Writing:21stCenturyToolsforEffectiveCommunication.NewYork:PocketBooks,Division 

ofSimon&Schuster,Inc. 
4. Guffey, MaryEllen (2006). E-book--Business Communication: Process and Product. 5/e Cincinnati, Ohio: South- 

WesternCollegePulishing/Thomson. 
5. Randolph H. Hudson andBenardJ. Selzler, (2006).Business Communication: Concepts and Applications in an 

ElectronicAge,5/e.,Jaico Reprint,Jaico, New Delhi. 

6. Bovee,ThillandSchatzman,‘BusinessCommunicationToday’,Pearsoned.2007( 
th

 ed.) 



MBA 
SemesterI 

 

                                              01MBA108– COMPUTER APPLICATIONS IN BUSINESS 
 
 
 

Unit1 

(a)Concept of Computers: Brief History of Computers, Generation and its Evolution, Characteristics 
of Computers (Hardware, Software), Criteria for using the Computers, Organizations and 
Functions of Computers, Advantages and Disadvantages of Computers, Main Areas of Computers 
and their Applications. 

(b)Types of Computers: Analog, Digital, Hybrid, General Purpose and Special Purpose Computers, 
Micro Computers, Mini –Computers, Main-frame Computer, and Super Computers. 

 
Unit2 

(a) Input-Output Devices: Storage Units (Disks, CD-ROM, DVD–ROM and tapes), Memory Types 
(Cache, RAM, ROM) 

(b)Data and Information Concepts: Definition, Meaning and concept of data and information, 
methods of data processing, data mining and warehousing. 

(c)Data Communication: Operating Systems Concepts, Fundamental or Data Communication; 
Network Concepts and Classification; Introduction to internet and its applications. 

 
Unit3 
MS Office 
MS Windows, MSOffice (MSWord, PowerPoint, Excel, Access and Outlook) 

 
Unit4 

Information Systems in Global Business Today 
The Role of Information Systems in Business Today, Concepts of MIS; Components of MIS, Role of 
Managers,   Business  and  technology  Trends;  Management   and  Decision  Levels;  Foundation  of 
information Technology: Information Systems as Competitive Advantage, Managerial Challenges of 
information Technology, overview of DBMS. 

 
Unit5 

   (a) Business Application of MIS: e-commerce, Electronic Payments Systems, Enterprise Resource 
Planning(ERP), Advantages of ERP, Challenges of ERP, ERP and Related Technologies: Customer 
Relationship Management (CRM), Supply Chain Management (SCM), Data Warehousing, Data Mining, 
Business Information System. 

(b) Business Expert Systems: Role of Expert Systems in Complex Decision, Building of Expert 
Systems, Management of Expert Systems. 

 
Suggested Readings 

 
1.  Lucas Jr. H C, Information Technology for Management, McGrawHill, New York, 1997 

2.  Kenneth C.Laudon and Jane P.Laudon (2004), Management Information Systems, 8/E, Pearson 
Education 

3.  James A.O. Brien(200), Management Information Systems. 5/E,TataMcgraw-Hill. 
4.  SaxenaS, First Course in Computers; Vikas Publication, New Delhi,2003 
5.  Leaon, Alexis & Mathews-Information Technology, VikasPublications,2006 
6.Sinha, PK-Fundamentals of Computers, BPB Publications, New Delhi,20



  

 

 

 

 

 

 

 

 

 

 

 

 

 

02MBA101-OGANISATIONALBEHAVIOUR 
 

Unit1 
Introduction 
ConceptualFoundationofOrganisationalBehaviour; NatureandCharacteristics;Determinants;Contributing Disciplines; 
Challengesand OpportunitiesforOrganisationalBehaviour, Modelsand Approachesof OrganizationalBehaviour, OBand 
Emotional Intelligence. 

 (c)  Motivation:Concept,MajorTheoriesandPrcessofMotivation:Maslow’sNeed-HierarchyTheory;Herzberg’s 
Motivation-HygieneTheory;Mcgregor’sTheoryXandTheoryY;CognitiveEvaluation Theory;Goal-Setting 
Theory;Reinforcement Theory;ERGTheory;Vroom’sExpectancy Theory;Job Design Theory;Equity Theory; 
IntegratingContemporaryTheoriesof Motivation;Culture-Boundednessof MotivationTheories;Managerial 
Implications of Various Theories; Linking Recognition Programmesand Reinforcement Theory; Linking 
EmployeeInvolvementProgrammesand Motivation Theories. 

 
Unit3 

(a)  Personality:  Concept  and  Determinates;  Types  and  Traits;  Major  Personality  Attributes  Influencing 
OrganisationalBehaviour;LocusofControl;Machiavellianism;Self-Esteem;Self-Monitoring; Risk-Taking; Personality; 
ProactivePersonality’PersonalityandNational Culture;Holland’s Typology ofPersonalityand 
CongruentOccupations. 

(b) Leadership:ConceptandFunctions;StyleandTheoriesofLeadership:Traits,Behaviouraland 
Situational/ContingencyGroupsof Theories;Inspirationalapproachesto Leadership;CharismaticLeadership, 
Transformational Leadership,andTransactional Leadership,ContemporaryLeadershipRoles;Challengestothe 
Leadership Construct;SubstitutesandNeutralizerstoLeadership. 

(c)  Stress:Concept;Consequencesandsources;StressManagement:Approaches. 
 

Unit4 
(a)  GroupBehaviour:Groups:ConceptandClassification;StagesofGroupDevelopment;GroupStructure;Roles 

andNorms;PremiseandIssues;GroupDecision-Making:GroupvsIndividual;GroupthinkandGroupsShift; Group 
Decision MakingTechniquesandProcess. 

(b)  Interpersonal  Relationships:  Understanding  Self  and  Others;  Developing  Interpersonal  Relationships; 
Transactional Analysis;JohariWindow. 

(c)  ConflictManagement:Concept;Causes;Types;Stages;Effects;Managementof Conflicts. 
 

Unit5 
(a)  OrganisationPowerandPolitics:Concept;SourcesandClassification;PowerTactics;Coalitions;Organisational 

Politics:Concept and People’sResponseto OrgansationalPolitics,TheConceptof ImpressingManagement. 
(b)  OrganisationalCulture:Concept;DominantCulture;StrongvsWeakCultures;CreatingandSustaining Culture; 

EmployeesLearningofTheCulture;Creatinga Customer-ResponsiveCulture. 
(c)  OrganisationalChanges:ConceptandForcesforChange;ManagingPlannedChanges;ResistancetoChange; Approaches   

to  Manage  OrganisationalChange;   OrganisationalDevelopment;  Culture-Boundedness   of 
ManagingtheChange. 

 

Suggested Readings 
th 

1.



  

 Robbins,SPStephenP.,TimothyJudgeandNehasikaVohra,OrganisationalBehaviour,12 
th  

ed.,PearsonEducation,2011. 
2. FredLuthans,OrganisationalBehaviour ,11 ed.,McGrawHill,2009. 

th 
3. W.Newstrom,John,OrganisationalBehaviour,10 ed.,TataMcGraw–Hill2009. 

th 
4. Heresy,Paul,KennethH.Blanchard,andDeweyE.Johnson,ManagementofOrganisationalBehaviour,8 

India,EasternEconomyEdition,2006. 
5. SSKhanka,OrganisationalBehaviour,S.Chand&Co.,NewDelhi,2008. 
6. SanghiSeema,OrganisationalBehaviour,Pearson2011. 

ed.,Prentice-Hallof 
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02MBA102-
MANAGEMENTACCOUNTING 

 

 
 

Unit1 

Introduction 

Nature,ScopeandImportanceofManagementAccounting;DifferencebetweenFinancialAccounting 
andManagement Accounting; DifferencebetweenCost AccountingandManagement Accounting; Cost 
Control,CostReduction,andCostManagement. 

 
Unit2 

Budgetingand Budgetary Control 
ConceptofBudgetandBudgetaryControl;Objectives,MeritsandLimitationsofBudgetAdministration; Types 
ofBudget:FixedandFlexibleBudgets,Zero-BaseBudget,ProgrammeandPerformanceBudget. 

 
Unit3 

Standard Costing 
ConceptofStandardCoastandStandardCosting;Advantages,Limitations,andApplication;Variance 
Analysis:CalculationofMaterialVariances,LabourVariances,andoverheadVariances,Dispositionof 
Variances. 

 
Unit4 

MarginalCostingand Decision-Making 
ConceptofMarginalCosting,DifferentialCostingandAbsorptionCosting,Break-EvenAnalysis,Useof 
aboveCostsinDecision-Making;MakeorBuy,ChangeofProduct-Mix,PricingandDeterminationof 
Shut-DownPoint. 

 
Unit5 

ResponsibilityAccounting 
ConceptandApproachestoResponsibilityAccounting.DifferentResponsibilityCentresSignificance; 
Divisional Performance Measurement–FinancialMeasures. 

 
SuggestReadings 

 
1.  CharlesT.Horngren,GrayL.Sundem,andWilliamO.Stratton,IntroductiontoManagement 

th 
Accounting,14 ed.,Prentice-Pearson Education,Delhi,2008 

th 
2.  Khan,M.Y.,andP.K. Jain,ManagementAccounting,6 ed.,TataMcGraw-Hill,New Delhi,2009 
3.  RichardM. LynchandRobertW. Williams,Accountingand Management:Planningand Control, 

rd 
3 ed.,TataMcGraw-Hill,New Delhi,2005 

4.  Anthony,RobertN.,Davidf.Hawkins,andKennethA.Merchant,Accounting:TextandCases, 
th 

13 ed.,TataMcGraw-Hill,New Delhi,2010 
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02MBA103-OPERATIONS 
RESEARCH 

 

 
 

Unit1 

ManagementScience 
BasicConcepts,ModelsandtheirroleinDecision-Making,LinearProgramming—BasicConcepts 
Formulation,GraphicalandSimplex Methods,DualityandSensitivityAnalysis 

 
Unit2 

AssignmentModels 
MathematicalFormulationofAssignmentFundamentalTheorems,HungarianMethodforAssignment 
Problem,UnbalancedAssignmentProblem,VariationsinAssignmentProblem,TransportationModels: 
MathematicalFormulation,Forms of TransportationProblem,FeasibleSolution,InitialBasicFeasible 
SolutionsbyNorthWestCorner,LeastCostandVAMMethodsandMoving towardsOptimum Solution 
byStepping StoneandMODI methods,Degeneracyin TransportationProblem,Maximizationin 
TransportationProblems. 

 
Unit3 

Simulation 
Definition,Types,Uses,LimitationsandPhases ofSimulation,Even Type,Monte-CarloSimulation, 
Queuing Theory:Waiting Line Models 

 
Unit4 

Gametheoryand ReplacementModel 
CharacteristicofGameTheory,MinimaxCriterionand OptimalStrategy,SaddlePoint,Minimax 
Theorem,ReplacementModelsandSystems,Reliability-ReplacementofitemsthatDeteriorate. 

 
Unit5 

Job Sequencingand PERT/CPM 
Assumptions,Processing andJobsequencing on twoand threemachines,ProjectManagementbyPERT 
andCPM. 

 

 
 

Suggested Readings 
 

1.  JKSharma,OperationsResearch-TheoriesandApplications,MacmillianIndiaLtd.,NewDelhi. 

2009 

2.  H A Taha,OperationsResearch-AnIntroduction,Mc-Millan,NewYork,2002. 
3.  BarryRender,RalphM. &MichaelE.Hanna,QuantitativeAnalysis 
4.  HiraandGupta,OperationsResearch,S. Chand&Sons,New Delhi2011 
5.  BudnikFrankS.,DennisMcleavey,RichardMojena,PrinciplesofOperationsResearch,,AllIndia 

TravellerBooksheller,New Delhi,2003 
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02MBA104-MARKETINGMANAGEMENT 
 

Unit1 

Marketing Concept 
(a) MarketingManagement; NatureandScope; EvolutionofMarketing; SellingvsMarketing; CRM; 

Emerging role ofmarketing;Marketing Mix. 
(b) Marketing Environment: Concept; Need for Study; Major Elements and their Impact on 

Marketing Decisions. 
 

Unit2 

(a) ConsumerBehaviour:Consumervs.Organizational/IndustrialBuyer;TheirCharacteristics; 
ImportanceofunderstandingConsumerBehaviour; DeterminantsofConsumerBehaviour; 
TheoriesofConsumerBehaviour; VariousBuyingRolesinFamily; TypesofBuyingBehaviour; 
ConsumerDecision-Making ProcessinBuying. 

(b)MarketSegmentation:NatureandImportanceofSegmentation; Pre-requisitesforEffective 
Segmentation;  Basesof Segmenting Consumer Markets;  Market Selection Strategies; 
Positioning,ConsumerandIndustrialMarket. 

 
Unit3 

ProductDecisions 
Concept ofProduct; ClassificationofProducts;Product LineandProductMix; Branding, ProductSupport 
PackagingandLabeling;CustomerServices;DevelopmentofNewProduct;ProductLifeCycle;TheNew 
Product(Consumer);AdoptionProcess. 

 
Unit4 

(a)PriceDecisions:PricingasaMarketingVariable-itsRoleandImportance; Pricevs.Non-Price 
Competition;FactorsInfluencingPriceDetermination; PriceSettinginPractice;PricePoliciesand 
Strategies. 

(b)DistributionChannelsandPhysicalDistributionDecisions:Why areMarketingIntermediaries 
Used?MarketingChannelFunctions;SelectingChannelsDistribution;DeterminingTheIntensity 
ofDistribution;ChannelManagement Decisions-Selection, MotivationandEvaluationof 
IndividualMiddlemen; Manufacturer-DistributionRelationship; RetailingandWholesaling; Logistics 
ofDistribution. 

 
Unit5 

(a) Promotion Decisions: Nature; Objectives and Importance of Promotion; Communication Process; 
PromotionMixandMethods;Advertising; PersonalSelling; Public RelationsandSales Promotion. 

(b) Legal,EthicalandSocialAspectsofMarketing:Consumerism; ConsumerProtectionMeasurein 
India;RecentDevelopmentsinConsumerProtectioninIndia. 

 
Suggested Readings 

 
1.  KotlerPhilipandGrayArmstrong:PrinciplesofMarketing,PrenticehallNew Delhi 

2.  KotlerPhilip:MarketingManagement-Analysis,Planning,Implementation and Control,Prenticehall 
New Delhi 

3.  Ramaswami,V.SandNamakumari,S:MarketingManagementMacMillanIndiaNew Delhi 
4.  Stanton,ShallianJ. andCharlesFutrell:FundamentalsofMarketingMcGrawhillNewYork 

rd 
5.  RajanSaxena,MarketingManagement,3 ed,TataMCGrawHill,New Delhi,2009 



MBA 
SemesterII 

 

2 

02MBA105-
FINANCIALMANAGEMENT 

 

 
 

Unit1 

FinancialManagement 
Nature, Objectives and Scope, Modern Concept of Finance, Financial Decision- Types of Financial 
Decisions,RoleofFinanceManager,RiskReturnFrameworkforFinancialDecisionMaking,TimeValueofMoney. 

 
Unit2 

(a) Costofcapital: ConceptofValue,PresentValue,BasicValuationModels. 
(b) CapitalStructure:Concept,FinancialLeverageanditsImpactontheValuationofFirm,Theories 

ofCapitalStructure-NetIncomeApproach,OperatingIncomeApproach,Miller–Modigliani 
Approach,Determinants ofCapitalStructure. 

 
Unit3 

InvestmentDecisions 
Natureandkindsof CapitalBudgeting, TechniquesofEvaluatingCapitalBudgetingDecisions, Capital 
BudgetingunderRiskandUncertainty, AnalysisofRealLifeCapitalBudgetingDecisions-Some Case Studies. 

 
Unit4 

(a) DividendDecisions:DividendanditsForm,TheoriesofDividendPolicyandtheirImpactonthe 
Value ofaFirm,Determinants ofDividendPolicy. 

(b) WorkingCapitalManagement:MeaningandConceptsofWorkingCapital.EstimatingWorking 
CapitalRequirements.ManagementofCashReceivablesandInventory. 

 
Unit5 

CorporateRestructuring 
Mergerand Acquisitions-Types,SourcesofTakeoverGains, ValuationandFinancingofAcquisitions, 
AnalysisofsomeCaseStudies.TheEmpiricalEvidencesonTheoriesandtheCaseStudiesrelevant for 
aboveTopicsarerequiredbe Discussed. 

 

 
 

Suggested Readings 
 

1.  VanHorneJamesC.:FinancialManagementandPolicy,PrenticeHallofIndia1 
th

 

2.  PrashnaChandra:FinancialManagement. McGrawHill 
th 

 

Ed,208. 

3.  Pandey,I.M:FinancialManagement. 9 Ed. VikasPublishing. 
4.  KhanandJain:FinancialManagement. McGrawHill. 

th 
5.  RossS.A.,R.W:WesterfieldandJ. Jaffe,CorporateFinance,7 Ed. McGrawHill. 

th 
6.  BrealeyR.A. andS.C. Myers:PrinciplesofCorporateFinance,McGrawHill,6 
7.  V.Saran,FinancialManagement,PHI. 

Ed. 
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02MBA106-
HUMANRESOURCEMANAGEMENT 

 
Unit1 
IntroductiontoHumanResourceManagement 
(a)EvolutionofHRM(b)ObjectivesandFunctionofHRM(c)RoleandResponsibilitiesofHR 
Manager(d)RelevanceofHRM(e)SystemsapproachtoHRM. 

 
Unit2 
AcquisitionofHumanResourceManagement 

(a)HumanResourcePlanning:PurposeandProcess(b)RecruitmentandSelection:Sourceof 
Recruitment,StagesinSelectionProcess(c)Placement,GoalsAnalysis:JobDescriptionandJob 
Specification. 

 
Unit3 

DevelopingHumanResources 
(a)TrainingandDevelopment:TrainingNeeds,TrainingMethods,ApplicationofComputersin 
Training, Developing Effective Training Programmes(b) Concept of HRD (c) Management 
DevelopmentProgrammes. 

 
Unit4 

PerformanceAppraisal 
(a)ConceptandObjectivesofPerformanceAppraisal(b)ProcessofPerformanceAppraisal(c) 
CriteriaforPerformance Appraisal(d)BenefitsofPerformance Appraisal(e)Limitationand 
Constraints(f)360DegreePerformanceAppraisal(g)Promotion-Degree, TransferAir Separation: 
Promotion, Purpose,PrinciplesandTypes;Transfer:Reasons,PrinciplesandTypes; Separation:Lay-
Off,Resignation,Dismissal,Retrenchment,Voluntary,RetirementScheme. 

 
Unit5 

MotivatingHumanResources 
(a)Motivationat Work,MajorMotivationTheory:Anoverview(b)ParticipativeManagement 
(c)CompensationManagement,MajorElementsofCompensationManagement(d)Incentives: 
Concepts, TypesofIncentives; IncentivesschemesinIndianIndustries;FringBenefits(e) 
DisciplineandEmployees’GrievanceRedressal. 

 
Suggested Readings 

th 
1.  Dessler,Gray,andBijuVarkkey,HumanResourceManagement,11 

New Delhi,2009 
ed.,PearsonEducation, 
 

rd 
2.  DavidS.DecenzoandStephenP.Robbins, Personal/HumanResourceManagement,3 

Prentice-HallofIndia,New Delhi,2006 
3.  K. Aswathappa,Human Resourceand PersonnelManagement,TataMcGraw-Hill 

edition, 

4.  RSDwivedi,ManagingHumanResourcesinIndianEnterprises,GalgotiaPublishingCo.,New 
Delhi,Latested. 

5.  BiswajeetPattanayak,Human Resource Management,  
rd

rd ed.,Prentice-HallofIndia,New Delhi 
6.  Gomez-Mejia,etal.,Managing Human Resources,3 ed.,Pearson Education 
7.  Ivancevich,Human Resource Management,TataMcGraw-Hill 
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02MBA107-PRODUCTIONANDOPERATIONS 
MANAGEMENT 

 
 
 

Unit1 

Introduction 
NatureandScopeofProductionandOperationsManagement,itsRelationshipwithotherSystems 
intheOrganisation, FactorsAffectingSystem andConceptofProductionandOperation 
Management.FacilityLocation,TypesofManufacturingSystems,LeanManufacturing, Layout 
PlanningandAnalysis. 

 
Unit2 

ProductionSystemandRelatedConcepts 
FunctionsofProductionandMaterialManagement, TypesofProductionSystems,Productivity 
Variables,andProductivityMeasurement, ProductionPlanningandControlinMassProduction, 
BatchProduction,JobOrderProduction,Selection,ProductDesignandDevelopment, Process 
Selection,CapacityDesign,DeterminationofMaterialRequired,ProcedureforPurchasing,Stocking 
andDistributionofMaterials. 

 
Unit3 

SchedulingandmeasuringProductionActivities 
Scheduling, MaintenanceManagement Concepts, TPM, Work  Study, Method Study, Work 
Measurement,WorkSampling,WorkEnvironmentandSafety,MaterialManagement. 

 
Unit4 

MaterialandInventoryManagement 
Anoverview ofMaterialManagement,MaterialPlanningandInventoryControl,InventoryModels, 
(ClassicalEOQ,  Modelwith Shortages),JIT,Budgetingand MaterialPlanning,Purchase 
Management,StoreManagement,SafetyManagement. 

 
Unit5 

Qualityin Productionand OperationsManagement 
QualityAssurance,AcceptingSampling,StaticalProcessControl,TotalQualityManagement,QMS 
andISOStandards. 

 
SuggestedReadings 

 
1.   AdamandEbert,RonaldJ,ProductionandOperationManagement-Concepts,Models&Behaviour,PHINew 

Delhi 

2.   CharrySN, Production and Operation Management-Concepts MethodsandStrategy, PHI NewDelhi 2005 
3.   Baff.ES, Modern Production Management;JohnWilley,NewYork1993 
4.   Garg, Ajay-Production andOperationsManagement, TMH,Delhi 
5.   Chase, BRichard, Shankar, R., Jacobs, F.R.,Aquilano, N.J.-Operations and SupplyManagementTMH,Delhi 
6.   Pannesseluam,R.,ProductionandOperations Management,PHT, Delhi 
7.   Martinich,J.S.,Production and OperationsManagement, TMH, Delhi 
8.   Aswathappa, K,ProductionandOperationsManagement, TMH, Delhi 
9.   Madan, Pankaj;ProductionandOperationManagement;NewDelhi;Global VisionPublishing 2010 
10. William JStvenson, Operation Management,TMH, NewDelhi2009 



  

 
Business Research Methods 

02MBA108 
Unit1 

Introduction 

Concept,Nature,Scope,NeedandRoleof BusinessResearch,CharacteristicofResearch,Types of 
Research,theResearchProcess:Anoverview. 

 
Unit2 

Research Design 
Concept,Types ofResearchDesign,Including Exploratory,Descriptiveand Experimental,Research 
DesignProcess. 

 
Unit3 

QuestionnaireDesign and Schedule 
ConceptofQuestionnaireandSchedule, 
PrinciplesofDesigningQuestionnaireandSchedule,LimitationsofQuestionnaire,ReliabilityValidity 
ofQuestionnaire. 

 
Unit4 

SamplingTheory 
Concept,NeedandImportanceofSampling,TypesofSamplingMethods,SamplingandNonSampling 
Errors,Sample Design,Determinants ofSampleSize,StepsinDesigning theSample. 

 
Unit5 

Data Analysis 
TabulationandProcessingofData, Basic AspectsofStatisticalInferenceTheoryincludingHypothesis 
Testing,TypeIandTypeIIErrors,ApplicationsofT-Test,ZTest,F-Test,Chi-squareTestandANOVA, 
IntroductiontoComputerizedStatistical Packages. 

 
Suggested Readings 

 
1.  Zikmund:BusinessResearchMethods,Cengage Learning 2011-12 

2.  CooperandSchindler:BusinessResearchMethods,TataMcGrawHill,2011 
3.  Saunders:ResearchMethodsforBusiness:Pearson Education,2010 
4.  BrymanandBell:BusinessResearchMethods,Oxford 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

INTERNATIONAL BUSINESS 

03MBA101 

 

 

Unit1 

Introduction 
NatureandScopeofInternationalBusiness; RelationofInternationalBusiness; 
InternationalBusinessvsDomesticBusiness.InternationalBusinessEnvironment:Economics,Socio-
CulturalandPolitic-Legal Environment; Complexitiesof InternationalBusiness; 
ModesofEntryintoInternationalBusiness; global trading environment-recenttrendsinworld 
tradeingoodsandservices. 

 
Unit2 

TheoriesofInternationalTrade:Anoverview; CommercialPolicy Instruments-TariffandNon-Tariff 
measures;Balance ofpaymentaccountanditscomponents. 
InternationalOrganisationandArrangements:WTO-ItsObjectives,Principles,OrganisationalStructure 
andFunctioning;Anoverviewofotherorganizations–UNCTAD, WorldBankandIMF;Commodityand other 
trading agreements. 

 
Unit3 

RegionalEconomicCo-operation:Formsofregionalgrouping;Integrationeffortsamongcountriesin 
Europe,NorthAmerica,andAsia. 
InternationalFinancialEnvironment:InternationalFinancialSystemandInstitutions; Foreignexchange 
marketsandriskManagement; Foreigninvestments-typesandflows; ForeignInvestment inIndian 
Perspective. 

 
Unit4 

OrganisationalStructureforInternationalBusinessOperations:Key issuesin InternationalProduction, 
Finance,Marketing andHumanResource Decisions;InternationalBusinessNegotiations. 



 

DevelopmentsandIssuesinInternationalBusiness:OutsourcinganditspotentialsforIndia; Strategic 
alliances,MergersandAcquisitions;RoleofITinInternationalBusiness; InternationalBusinessand 
EcologicalConsiderations. 

 
Unit5 

MeasureforPromotingforInternationalBusiness in India;SpecialEconomicZones(SEZs)and100% 
exportsorientedunits(EOUs); Measuresforpromotingforeigninvestment into andfromIndia; Indian 
jointventuresandacquisitionsabroad. Financing ofInternationalBusinessandPaymentsTerms. 

 
Suggested Readings 

 
1. Charles,W.L.HillandArunK.Jain,InternationalBusiness,TataMcGraw-Hill,New Delhi,2008 

nd 
2. Justin,PaulandRaunackKapoor,InternationalBusiness,2 ed.,Prentice-HallofIndiaLtd.,2012 
3. Johnosn,Derbe,andColin Turner,InternationalBusinesss-ThemesandIssuesintheModernGlobalEconomy,London: 

Roultedge,2003 
4. Cherunilam,Francis,InternationalBusiness:TextandCases,Prentice-HallofIndiaLtd.,2004 
5. John, H.DanielsandLeeH.Radenbaugh,InternationalBusinessEnvironmentandOperations,Person,Delhi,2001 
6. MichaelR.Czinkota,etal.,InternationalBusiness,theDrydenPress,Fortforth,2002 
7. RBI,ReportonCurrencyandFinance,Variousissues 
8. Griffin,RickyandMichaelW.Pustay,InternationalBusiness–AManagerialPerspective,Prentice-Hall,UpperSaddle 

River,NewJersey, 2003 
9. Bennett, Roger,InternationalBusiness,Pearson,Delhi,1999 
10.  UNCTADReports 
11.  WTO,AnnualReport,VariousIssues 
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03MBA102-
PROJECTMANAGEMENT 

 

 
 

Unit1 

Introduction 

Definitions, Classification, Project risk, Scope, Conceptsand CharacteristicsofProject, Importanceof 
ProjectManagement,Projectmanagement-definitions, overview, Projectplan,managementprinciples 
appliedtoprojectmanagement, Toolsandtechniquesofproject management, Projectmanagement life 
cyclesanduncertainty. 
ProjectPlanning 
Project and Strategic Planning, Scope, Problem Statement, Project Goals, Success criteria, Risk 
Management,Approval Process,SocialCostBenefitAnalysis,FeasibilityStudy. 

 
Unit2 

ProjectOrganization 
ProjectOrganization: VariousForms of Project Organizations,  ProjectOrganizationCharting, Organization 
HumanResources, TheProjectManager, TheProjectTeam, ProjectTeamPitfalls, Project 
ContractManagement,Types ofContracts,Fixing theZeroData. 

 
Unit3 

ProjectFinancing 
ProjectCostEstimation,Sources ofFinance,MultipleProjectandConstraints. 

 
Unit4 

Project Implementation and Monitoring 
ProjectResourceRequirements,TypeofResources,Men,Materials,Finance,MultiprojectResources 
scheduling, SplittingandMultitasking, Resources Allocationmethod, ProjectMonitoringandcontrol, Project 
networkTechnique-(PERTand CPM), PlanningforMonitoringandevaluation, Project Management 
InformationSystem,ProjectScheduling-Time ConstrainedandResource Constrained 
Scheduling,ProjectCommunication,ProjectAudits,PostProjectReviews. 

 
Unit5 

ProjectDirection and Control 
ProjectDirection,TypesofProjectTermination, ProjectinTrouble,TerminationStrategies,Evaluationof 
TerminationPossibilities,TerminationProcedures,Features ofFutureIndianProjects. 

 
LearningResources 

 

1.  Projectmanagement-for2 
st

 
 

century-BeenetPLientz,Kathyn-PearsonAcademicPress,1995 
2.  ProjectManagement-Denislok 
3.  Projectmanagement-DavidI Cleland-McGrawHillInternationalEdition,1999 
4.  Projectmanagement-Gopalakrishnan-McMillianIndiaLtd. 
5.  ProjectManagement-Harry-Maylor-PearsonPublication 
6.  ProjectManagement-Gray&Larson-TataMcGrawHill 
7.  ProjectManagement-PrasannaChandra- TataMcGrawHill 
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03MBA103-TOTALQUALITYMANAGEMENT 
 

 
Unit1 

TotalQualityManagement(TQM)Conceptand Fundamentals 
ApproachestoQualityManagement, TQMFrameworkandFeatures, PrincipleofTQM, Philosophiesof 
QualityGurus:Deming’s14 Points, Crosby’sFourAbsolutes, Juran’sTrilogy, Feigenbaum’sTotalQuality 
Control,TheTotalQualityTriad,EvolutionofTQM. 

 
Unit2 

Human AspectofTotalQualityManagement(TQM) 
TQMHumanElements, MotivatingPeopleforTotalQuality, ResistancetoChange, Characteristicsof Quality 
Leaders, Role of Quality Leaders, Teams for TQM, On-th-Job satisfaction and quality, Participative 
Management,CompensationSystem,Ergonomics. 

 
Unit3 

QualityManagementSystem 
Strategic Qualitymanagement, QualityStatement,Culture, ProductQualitycycle,TQM Planning 
Environment, RoleofQualityControlDepartment,PlanningforProductivity, Qualityandre-engineering, 
IntroductiontoBusinessProcessRe-engineering(BPR),TheCostofQuality(DirectandIndirectCost), Evaluating 
thecostofTQM,QualityInedx,TheTotalQualityCostCurve,Standardization. 

 
Unit4 

TotalQualityManagement(TQM)Practices 
TQM Technologies   and TQM Practices: Policy Deployment, Benchmarking, Backtracking, Cross- 
FunctionalTeams, QFD,TaguchiMethod,Failure-ModeandEffectAnalysis, ThePoka-Yoke Concept, 
Concurrent Engineering, MalcolmBaldrigeAwardModel, TQMImplementation Process, Introductionto 
WorldClass Manufacturing. 

 
Unit5 

QualityManagementStandards 
ConceptandneedofQualityStandards, National QualityStandardOrganisations:Bureauof Indian 
Standards(BIS), AgmarkGradingof AgricultureandAlliedCommodities, QualityCouncilof India; 
InternationalOgranisationforStandardisation(ISO), ISOStandards:ISO9000and14000Series, Integrationof 
ISO 14000with ISO 9000,ProcessofISO Certification, ImplementingtheSystem, Post Certification. 

 
Suggested Readings 

 

1.  Dale,Carol,Glen,Mary,TotalQualityManagement,  
rd

 

 

ed.,Pearson Education,New Delhi. 
nd 

2.  Ross,TotalQualityManagement:Text,Cases,and Readings,2 ed. St. LuciePress. 
3.  H Lal,TotalQualityManagement:APracticalApproach,NewAgeInternational,New Delhi. 
4.  Hand BookforISOcertification. 
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03MBA104.1-CONSUMERBEHAVIOUR 

 

 

 

Unit1 

Introduction 

DefiningConsumerBehaviour;ReasonsforStudyingBehaviour,ApplyingConsumerBehaviour 
Knowledge;ScopeofConsumerBehaviour;MarketSegmentation;BasesofSegmentation,Criteriafor 
EffectiveTargeting ofMarketSegments. 

 
Unit2 

Consumerasan Individual 
ConsumerMotivation;ConsumerInvolvement,PersonalityandSelf-Concept;Perception,Consumer 
Learning andMemory,AttitudesandChangingAttitudes,informationPorcessing. 

 
Unit3 

Consumerin Socialand CulturalSettings 
Referencegroupsandfamilyinfluences;Socialclass,cultural;subculturalandcrossculturalinfluences 
onconsumerbehaviour;personalinfluencesand diffusionofinnovation;ImpactofMediaand Globalisation. 

 
Unit4 

ConsumerDecision Process 
Problemrecognition;searchandevaluating;purchasingprocesses;postpurchasebehaviour;consumer 
behaviourmodels;consumerism;organizationalbuying behaviour. 

 
Unit5 

ConsumerSatisfaction 
Measurementofconsumersatisfactionanddis-satisfaction,repeatbuying,brandswitchingandloyalty, 
opinionleadership,complaining behaviour. 

 
Suggested Readings 

 
1.  SchiffmanandKanuk:ConsumerBehaviour,PHILearning 

2.  Engle,BlackwellandMinriad:ConsumerBehaviour 
3.  ZaltmanandWallendorf:ConsumerBehaviour 
4.  Mellot,DouglasW. Tr. :ConsumerBehaviour 
5.  LoudonandDellaBitta:ConsumerBehaviour 
6.  Benneton:ConsumerBehaviour 
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03MBA105.1ADVERTISINGMANAGEMENT 
 

 
Unit1 
AnalyzingtheCommunicationProcess 
NatureofCommunicationProcessand Its Components, ApplicationsofCommunicationProcessinMarketing, 
ObstaclesinCommunicationProcess, RoleofCommunicationProcessinPerception,LearningandAttitudeChange. 
DifferentelementsofPromotional MixandCommunicationProcessrelevanttothem. 

Integrated Communication Fundamentals 
StrategicAnalysisforMarketingCommunication,CommunicationObjective,MarketSegmentation,TargetGroup, 
MarketPositioning. 

 
Unit2 
Advertisingand theMarketingFunction 
Objective,Functions,Advertisingas atoolforCommunication,Socialand EconomicAspectsofAdvertising, 
ImportanceofAdvertisinginModern Marketing,CommunicationProcessinCorporateImageBuilding,Advertising 
andConsumer Psychology. 

 
Unit3 
Different TypesofAdvertising 
Consumer  Advertising,   Business  to  Business  Advertising,  Trade  Advertising,   Retail  Advertising,   Financial 
Advertising,RecruitmentAdvertising,SettingAdvertisingObjectives,DAGMARApproach,ContinuousAdvertising 
PlanningProcess. 

 
Unit4 
Messageand Copy 
MessageStrategyandDesign, ElementsofAdvertisements, Copy,DevelopingEffectiveAdvertisingCopy,Creativity 
andVisualizationinAdvertising,MethodofCreativeDevelopment. 
Media Planning 
ComparativeStudyofDifferentAdvertisingMedia,mediaChoice,MediaScheduling,BudgetingforAdvertising, 
Evaluationof AdvertisingEffectiveness, pretestingandPosttestingTechniques. 

 
Unit5 
Regulation ofAdvertising–AdvertisingDepartmentandItsorganization, AdvertisingAgenciesandtheirFunctions, 
ContributionofAdvertisingtoEconomicDevelopmentandStandardofLiving,EthicsandAdvertising,ProblemsandProspect
sof AdvertisinginIndia. 

 
Suggested Readings 

 
1. O’Guinn, Alenn, Semenik,Advertisingand Integrated BrandPromotion, Thomson, FourthEdition, 2007. 

2. Belch, MA &Belch GE – Advertising and Promotion, AnIntegrated Marketing Communications 
Perspective,SixthEdition,TataMcGrawHill 

3. Jefking&Yadin,Advertising, Fourth Edition, PearsonEdition. 
4. ManendraMohan, Advertising Management, Conceptand Cases, TataMcGrawHill Publication. 
5. RajeevBatra, John G. Myers&DavidA. Aaker,AdvertisingManagement, PearsonPublication 
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03MBA106.1 MARKETINGOFSERVICES 
 

 
Unit1 

Introduction to ServicesMarketing 
Serviceas a Marketing Concept;Factors forthegrowth ofServiceSector;Characteristics ofServices; 
DimensionsofServices; ClassificationofServices; ManagingCustomerExpectations:Levelof 
Expectations;Zone ofTolerance;Segmentation,Targeting andPositioning ofService. 

 
Unit2 

ServicesMarketingMix 
Product:ServicePackage, CoreandSupplementaryServices; Product Levels, ServiceLevelsandDelivery; 
Price:PricingConceptsandIssuesinPricing, Pricing Policy, PricingApproaches,PriceandCustomer 
Values;Promotion:InternalandExternalCommunication,IssuesinServicesPromotion;Place:Service 
Distribution,ChannelOptions,Service DistributionStrategy. 

 
Unit3Service 

Design 
EssentialofaServiceSystem; ComponentsofServices; DesigningtheServicePackage; FrontOffice Interface; 
BackOffice Interface;OperationsSystem; ServiceDeliverySystem; CustomerSatisfactionand 
Conflicts;ServiceRecoverySystem;ServiceQuality; ConceptofServiceQuality,MeasuringService 
Quality;SERVQUALSystem;ConceptofCRM:CRMObjectives,TechnologyimpactonServices,Concept ofe-
CRM. 

 
Unit4 

Globalisationof Services 
StagesofGlobalisation; InternationalMarketingServices; EmergingTrends; PrincipalDrivingForcesin 
GlobalMarketingofServices;KeyDecisionsinGlobalMarketing;ServicesStrategyandOrganisingfor 
GlobalMarketing. 

 
Unit5 

Marketingof Servicesin India 
ApplicationoftheprinciplesofMarketingServicesintheMarketingofFinancialServices,IT,Tourism 
Services,TravelServices,HospitalityServicesand TransportServices. 

 
Suggested Readings 

 

1.Zeithaml,Gremler,Bitner,andAjayPandit,Services Marketing,TataMcGraw-Hill,  
th

 
 

ed.,2011. 
2.ChristopherLovelock,ServicesMarketing:People,TechnologyandStrategy,PearsonEducation, 

th 
5 ed.,2011. 

rd 
3.Rajendranargundkar,Services Marketing:Textand Cases,TataMcGraw-Hill,3 

nd ed.,2010. 
4.HarshVVerma,Services Marketing:Textand Cases,Pearson Education,2 

nd ed.,2011. 
5.GovindApte,Services Marketing,OxfordUniv. Press,2 ed.,2004. 
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03MBA 107.1 MARKETINGRESEARCH 
 

Unit1 

Introduction 

ImportanceandRoleofresearchinMarketing; themarketingresearchindustry; Approachesto 
Marketingintelligence.TypesofMarket research;researchapproaches;significanceofMarket research, 
Marketresearchprocess,criteriaof goodmarketingresearch, problemsencounteredbymarketing 
researchinIndia. 

 
Unit2 

MarketingResearch Design 
Researchdesign-Pre-test,Post-test,ControlgroupandSolomonfourgroupdesign,CausalResearch; 
observation techniques,experimentsand testmarkets. 

 
Unit3 

Data Collection 
Primaryandsecondarydata;QuestionnaireDesignandissues; Interviews; Comparativeandnon- 
comparativeattitudemeasurement scalingtechniques, samplingdesign:Samplingprocedure, typesof 
sampling,samplesizedetermination. 

 
Unit4 

Data Analysisand Interpretation 
Analyzingqualitativedatacollectedthroughinterviewsandopenendedquestions–salientfeaturesof 
differentmethods.Non-parametrictests:OneSampletests(Kolmogorov-SmirnovOneSampleTest; Runstest 
forRandomness; OneSampleSignTest; chi-squaretest); TwoSampletests(Signtest; Median test; Mann-
WhitneyUtest; WilcoxonMatched-PairsSignedRanktest); KSampletests(Mediantest; Kruskal-
WallisTest);MultidimensionalScaling,Discriminantanalysis. 

 
Unit5 

ReportingtheResultsand EthicalIssuesin MarketingResearch 
PreparingMarketingresearchreport andpresentation: writtenreport, format ofreport,common problems 
inpreparingreport, thecriticalnatureofreport, Graphicalpresentationofreports.Ethical 
Issues:Ethicalissuesrelated clients,respondents,sampling,questionnairedesign,reporting. 

 
Suggested Readings 

 
1. NareshKMalhotra,SatyabhushanDash,(2009).MarketingResearch-AnAppliedOrientation, 

5/e,Pearson Education,New Delhi. 
2. Donald S. Tull,DelI. Hawkins,(2009).Marketing research–Measurement&Method,PHI Private 

Limited,New Delhi. 
3. DonaldR.Cooper,PamelaSSchindler,(2007).MarketingResearch-ConceptsandCases.Tata 

McGraw-Hill PublishingCompany Limited,NewDelhi. 
4. Hair,Bush,Ortinau,(2006).MarketingResearch,3/e,TataMcGraw-HillPublishingCompany 

Limited,New Delhi. 
5. NigelBradley,(2007).Marketingresearch–Toolsand Techniques.OxfordUniversityPress,New 

Delhi. 
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03MBA 108.1RETAILMANAGEMENT 
 

 
 

Unit1 

RetailingEnvironment 
AnOverview: Introduction,EvolutionandChallenges ofRetailing;TypesofRetailersandEthicalSecurity 
IssuesinRetail,TheGlobalRetailMarket,OpportunityinRetailing,MultiChannelRetailing. 

 
Unit2 

StrategicRetailPlanning 
StrategicRetailPlanningProcess, UnderstandingtheRetailCustomer, DeliveryValuethroughRetail Formats, 
RoleofCustomerServicesandRelationshipMarketinginRetail, RetailLocationandSite Decision, RetailBuying, 
RetailMarket Segmentation, Evaluation AreasforRetailLocations, Conceptof ProductLifeCycle. 

 
Unit3 

RetailInIndia 
EvolutionofRetailinIndia,DriversofRetailChangeinIndia,TheSizeofRetailinIndia,RetailFormatsin 
India,FDIinRetail,ChallengestoRetailDevelopment inIndia. 

 
Unit4 

RetailMix 

Product Merchandizing, PricingDecisions inretail, Promotionand CommunicationMixinRetail, Multi 
ChannelRetailing,ManagingRetailServices, Category Management,MerchandisemanagementProcess 
Overview,Considerationsinsetting upaRetail Prices,Store Design ObjectivesandVisualMerchandizing. 

 
Unit5 

RetailOperations 
SupplyChainManagementandVendorRelationroleinRetail, Managementof HumanResources, 
FinancialManagementissuesinretail,ThestrategicProfitModel,TheProfitpath,StoreOperations– 
sizeandplaceallocation, StoreMaintenance, InventoryManagement, retail Management Information 
Systems. 

 
Suggested Readings 

 
1.  SwapnaPradhan,RetailingManagement,textandCases,SecondEdition,TataMcGrawHill 

Publications. 
2.  BarryBerman,JoelR.Evans,RetailManagement,AStrategicApproach,TenthEdition,2008, Pearson 

Edition. 
3.  CBajaj,RetailManagement,OxfordPublication,Second Edition 
4.  Dairs&Ward:Managing RetailConsumption,JohnWiley&Sons 
5.  Levy&Wertz:RetailingManagement,Irwin 
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03MBA104.2 SECURITYANALYSIS ANDPORTFOLIOMANAGEMENT 

 

 

 

Unit1 

Introduction ofInvestment 
Meaning and Objective ofInvestment,InvestmentDecisionProcess,Categories ofInvestment,Steps of 
SecurityAnalysis,InvestmentAvenues,SpeculationandGambling. 

 
Unit2 

Introduction ofCapitalMarket 
Meaning andNature ofCapitalMarket,Types,Funtionsandlimitations ofCapitalMarket,Trading of 
Securities,(Including BOLT),SEBI guidelinesIPO,BookBuilding andQualifiedInstitutional Placement. 

 
Unit3 

FundamentalAnalysis 
TechnicalAnalysisand EfficientMarketHypothesis,Economic,IndustrialandCompanyAnalysis. 

 
Unit4 

Portfolio Analysis 
PortfolioAnalysisandSelection,RiskandReturnAnalysis,Beta,MarkowitzandSharpe Model,Capital 
AssetPricing Model,ArbitragePricingTheory. 

 
Unit5 

Portfolio Revision and Evaluations 
PortfolioRevisionandPorfolioEvaluation,ConstantRupeeValuePlan,ConstantRatioPlan,Sharpeand 
TreynorMeasures,MutualFundIndustry. 

 
Suggested Readings 

 
1. Fischer,Donald,E.andRonaldJ.Jordan,SecurityAnalysisandPortfolioManagement,Prentice 

th 
HallIndia,New Delhi,6 ed. 

2. Chandra,Prasanna,InvestmentManagement,TataMcGrawHill,New Delhi 
th 

3. Sharpe,William,F. Alexander,andBailey,Investment,PrenticeHallOfIndia,5 
4. Kevin,S.PortfolioManagement,PrenticeHallIndia,New Delhi. 

Edition. 
 

rd 
5. Avadhani,V.A,InvestmentandSecurityMarketin India,HimalayaPublishing House,3 
6. Pandey,I.M.FinancialManagement,VikasPublications,New Delhied.,2012. 

Edition. 
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03MBA105.1-FINANCEMARKETS AND INSTITUTIONS 

 

4 

4 

 
 
 
 

Unit1 

FinancialSystem 
NatureandRoleofFinancialSystem;Structure/organizationoffinancialsystem;Functionsoffinancial 
sector;IndianFinancialSystem-anoverview;GlobalisationofFinancialMarkets. 
Regulatory Frameworkfor Non-banking FinancialInstitutions;Primarymarkets;Secondary markets; 
Money Markets. 

 
Unit2 
ManagementofCommercialBanks 
Anoverview, ManagementofBankingInstitutions;NegotiableInstruments;WorkingCapital Management; 
ProjectFinancing, including InfrastructureProjects; PrudentialNormsPrescribedby Regulators; Non-
PerformingAssets; CapitalAdequacy Norms; BaselIIFrameworkandBasel-III; Risk- Rating 
Agencies;RegulatoryframeworkforBanks. 

 
Unit3 

RiskofFinancialInter-Mediation 
Introduction; Interest Rate Risk; Re-financing Risk; Re-investment Risk; Market Risk; Credit Risk; 
OperationalRisk;LiquidityRisk. 

 
Unit4 

RiskManagement in FinancialInstitutions 
Managing  Credit  Risk;  Liability  and  Liquidity  Management;  Managing  Interest  Risk;  Managing 
OperationalRisk;Managing RiskthroughSale ofAssetsandSecuritisation,Derivatives. 

 
Unit5 

ManagementofNon-BankingFinancialInstitutionsand Depositories 
Securitisation: Concept, nature, scope, and their implications; DFIs in India: NABARD, State Level 
Institutions-PCF,IDFC,REC,IFCI,IDBI,SIDBI,Functionsandobjectives ofDepository. 

 
Suggested Readings 

 
1.  KSasidharan,Financial Servicesand System(2008),McGraw-Hill Publishing CompanyNew Delhi. 

2.  CliffordGomez,FinancialMarketsInstitutionsand Financial Services,Prentice-HallofIndia,2008. 
th 

3.  AnthonySaunders,FinancialMarketsandInstitutions,4 
New Delhi. 

ed.,McGraw-HillPublishingCompany, 

4.  M.Y. Khan,Financial Services,  
th

 ed.,McGraw-Hill Publishing Company,New Delhi2008. 
th 

5.  AnthonySaunders,FinancialInstitutionsManagement-ARiskManagementApproach,6 
McGraw-Hill PublishingCompany,New Delhi. 

th 

ed., 

6.  M.Y. Khan,Indian Financial System,6 ed.,McGraw-Hill Publishing Company,New Delhi,2008. 
7.  Sharma,ManagementofFinancialInstitutions:WithEmphasisonBankandRiskManagement, Prentice-

HallofIndia,New Delhi. 

8.  L.M. Bhole,FinancialInstitutionsandMarkets,  
th

 

9.  Economic-Surveys,Govt. ofIndia. 
10.RBI Bulletins 

ed.,McGraw-HillCo.,New Delhi,2008. 
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03MBA106.2-INTERNATIONALFINANCIALMANAGEMENT 
 

 
 

Unit1 

FinancialManagementinGlobalPerspective:Developmentinthe InternationalMonetarySystem, Gold 
Standard, BrettonWoodsSystemofExchangeRate, ExchangeRateRegime, IMFand International 
Liquidity,System of Exchanging Currencies. 
Exchange  Rate Determination: Determination of Exchange Rate  in Spotand Forward Market, PPP 
Theory,IRPTheory,MonetaryTheories ofExchangeRatedetermination,Overshooting Models. 

 
Unit2 

Foreign ExchangeMarket 
Structure; Spot and Forward, Participants in Foreign Exchange Market-Arbitraging, Hedging and 
Speculation,CoveredInterestRateArbitrage,Borrowing andInvesting Markets.Fisher’sEffect. 

 
Unit3 

Risk Exposuresand TheirManagement 
Translation,TransactionandOperatingExposures:TheirMeasurementandManagement,PoliticalRisk. 

 
Unit4 

FinancialForeign Operations 
InternationalisationFinancialMarkets,Euromarkets,SpecialFinancing Vehicles,Designing aGlobal 
FinancialStrategy. 

 
Unit5 

InternationalFinancialMarkets:InternationalEquityIssuesandLongTerm Borrowings. 
GDRs,ADRsandEuroBonds.InternationalDevelopmentBanks,ForeignCurrencyFinancingby IndianFinancial 
Institutions. 
MultinationalWorkingCapitalManagement:Managementof Cash, InventoryandAccountsReceivable 
inGlobalContext, Inter–CompanyFundFlowMechanism, ShortTermFinancing.Financingof 
InternationalTrade. 

 

 
 

Suggested Readings 
 

1.  ShapiroAC:MultinationalFinancialManagement:PHI 

2.  Levi,Maurice:InternationalFinance,Routledge,2009 
3.  Eiteman,DavidK:  ArthurStonehillandMichaelH. Moffett, MultinationalBusinessFinance, 

Pearson,2008 
4.  Vij,Madhu:InternationalFinancialManagement,Excel Publications,2006 
5.  Apte:InternationalFinancialManagement:PHI 
6.  Seth,A.K.:InternationalFinancialManagement 
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03MBA107.2 CORPORATETAXPLANNING 
 

 
 

Unit1 

BasicConcepts 
TaxPlanning;TaxEvasion:andAvoidance;MoneyLaundering;AnoverviewofTaxationinIndia:Direct 
andIndirectTaxes;CustomsAct;CentralExciseAct;ServiceTax;SalesTax;VATandGoodsandServices 
Tax(GST);IncomeTax;Wealth Tax;GiftTax;andCentralGain Tax;GAAR. 

 
Unit2 

CorporateTaxin India 
Residentialstatusofcompaniesandtaxincidence;Taxlibility;TaxationofNot-forprofitorganisations; 
Tax ondistributedprofits. 

 
Unit3 

Tax Planning 
TaxPlanningwithReferencetoSettingUpofaNewBusiness:LocationAspect,NatureofBusiness,From 
oforganization;TaxPlanning withReferencetoFinancialManagementDecision-CapitalStructure, 
DividedIncludingDeemedDividendandBonusShares; TaxPlanningwithReferenceto Specific 
ManagementDecisions-MakeorBuy, OwnorLease,RepairorReplace;TaxPlanningwithReferenceto 
Employees’ Remunerations;TaxPlanningwithReferencetoSaleofScientific Research Assets;Tax 
PlanningwithReferencetoReceipt ofInsuranceCompensation; TaxPlanningwithreferenceto 
DistributionofAssetsatthetime ofLiquidation. 

 
Unit4 

SpecialProvisionsRelatingto Non-Residents 
DoubleTaxationRelief;ProvisionsRegulatingTransferPricing; AdvanceRulingDirectTaxCode2009and 
TaxPlanning. 

 
Unit5 

Tax Planning with Referenceto BusinessRestructuring 
Merger,  Amalgamation,  Acquisition,  Demerger,  Slump  sale,  Conversion  of  sole  proprietary 
concern/partnershipfirm intocompany,Transferofassetsbetweenholding andsubsidiarycompanies. 

 
Suggested Readings 

 
1. Ahuja,Grish,andRaviGupta,CorporateTaxPlanningandManagement,BharatLawHouse, Delhi. 
2. Singhania, VinodK., KapilSinghania, and Monica Singhania, Direct Taxes Planning and 

Management,TaxmannPublicationsPvt. Ltd.,New Delhi. 
3. Pagare,Dinkar,DirectTaxPlanningand Management,SultanChandandSons,New Delhi. 

4. SPGoyal,DirectTaxPlanning,SahityaBhawan,Agra 
5. BareActs ofrelevantenactments 
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03MBA108.3 RISKMANAGEMENTANDINSURANCE 

 

 
 

Unit1 

Introduction 

Concept of Risk; Objectives and Needs of Risk Management; Types of Risk; Identification and 
MeasurementofRisk;RiskEvaluationandPrediction,Beta,Risk-Premium. 

 
Unit2 

RiskAversion and RiskManagement 
Risk AversionandDemandfor InsurancebyIndividual;BusinessRiskManagement andDemandfor Insurance; 
ExpectedUtility ApplicationofStatisticalTechniques inRisk Avoidance; DisasterRisk 
Management;InsurabilityofRisk, ContractualProvisionsandLegalDoctrines; PremiumLoading;Moral 
Hazards; Deductibles and Claim Processing Costs; Risk Retention and Transfer; Legal Aspects of 
InsuranceContract;Principle ofIndemnity;Estoppels,EndowmentInsurance. 

 
Unit3 

TypesofInsurance 
FireandMotorInsurance;HealthInsurance;SocialInsurance;Home-OwnersInsurance;LifeInsurance 
andAnnuities; TermInsurance; Endowment Insurance; WholeLife Insurance; Life InsurancePricing; 
EmployeesBenefitsGroup;MedicalCoverage;Retirement Plans;MarineInsurance;ShipsandGoods 
Policy;MarineRiskInstituteCargoClausesReinsurance,InsurancePrinciple. 

 
Unit4 

Assessmentand Control 
ControlofMalpractices;Negligence,LossAssessmentandLossControl;ExclusionofPerils,Actuaries, 
ComputationofInsurancePremium. 

 
Unit5 

Globalization ofInsuranceSector 
Globalization ofInsurance Sector;Regulationof Risk Reduction by  IRDA;Reinsurance;Coinsurance 
Assignment 

 

 
 

Suggested Readings 
 

1.  ScottHarringtonandGregoryNiehaus,RiskManagementandInsurance,  
nd

 

Hill,2004. 
2.  Dorfman,Risk ManagementandInsurance,PHI 
3.  Panda,GS,PrinciplesandPracticesofInsurance,Kalyani Pub. 2004 
4.  Mishra,MN,PrinciplesandPracticesofInsurance,S. ChandandCo.,2004 
5.  Gupta,PK,Insuranceand Risk Management,HimalayaPublishing House,2004 
6.  Jeevanandam,C,Risk Management,SultanChandandSons,2005 

 

ed.,TataMcGraw- 
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03MBA104.3 INDUSTRIALRELATIONSAND LABOUR LAWS 
 

UNIT1 
 

Introduction 
 

Overview ofIndustrialRelations:ConceptofIndustrialRelations;Nature ofIndustrialRelations; 

Objectives ofIR;Role ofState;TradeUnions;Employers’Organization;ILOinIR;ILOitsRole, 

Functioning andContributions,IndustrialRelationsmachineryinIndia 

UNIT2 
 

TradeUnionism:TradeUnion:originandgrowth,unionsafterindependence,unionsintheeraofLiber

alization;Concept,objectives,functionsandrole of TradeUnionsin collective bargaining;Problems 

of TradeUnions 

UNIT3 
 

Labourproblems:Disciplineandmisconduct;Grievancehandling procedure;Labour 
 

turnover;Absenteeism;Workers’participationinmanagement;IndustrialaccidentsandIndustrial 

Unrest,StrikesandLock-Out,SettlementofIndustrialDispute,ConsultativeBodies(Bipartite, 

Tripartite)andIRStrategies,WorkerDevelopmentand Workerparticipationinmanagement 

(WPM),Conciliation,Arbitration,Adjudication,CollectiveBargaining. 

UNIT4 
 

Labourlegislations:Historicalperspective;ImpactofILO;Indian constitutionAbolitionofBondedand 

ChildLabor,Importantprovisions of:PaymentofWagesAct,Workmen’sCompensationAct,Employees’ 

StateInsuranceAct,PaymentofGratuityAct,EmployeesProvidentFundAct,ImportantProvisions of 

IndustrialDisputeActandFactoriesAct. 

SUGGESTEDREADINGS: 
 

1)  MonappaA-IndustrialRelations(TataMcGraw-Hill,2002) 

 
2)  C.S.VenkataRatnam-IndustrialRelations(OxfordPub.,2008) 

 

3)SrivastavaSC-IndustrialRelationsandLabourLaws(Vikas,4thedition) 2000. 
 

4)MamoriaCB,Mamoria,Gankar-Dynamics ofIndustrialRelations(HimalayanPublication,2003) 
 

5)BareActs 
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03MBA105.3-INDUSTRIALPSYCHOLOGY 

 

 
 

Unit1 

IndustrialPsychology 
Introduction, Nature, ScopeandProblemsof IndustrialPsychology, Development and Importanceof 
IndustrialandOrganisationalPsychology, Industrialisation in India.IndividualDifferenceandtheir 
Evaluation.Role ofHeredityand Environment.PsychologicalTesting:Utility,ReliabilityandValidity. 

 
Unit2 

IndividualatWorkplace 
TheroleofthePsychologistinIndustry,OccupationalPsychology:StudyofBehaviourinworksituation 
andapplicationofPsychologicalprinciplestoproblems ofselection,Placement,Cousneling and Training. 
Designofworkenvironments: Humanengineeringandphysicalenvironment techniquesofjobanalysis, 
SocialEnvironment-GroupDynamicinIndustry.PersonalPsychology:selection,Training, Placement, 
Promotion,Counseling,JobMotivations,JobSatisfaction. 

 
Unit3 

IndustrialBehaviour 
IntroductionandImplicationsofMotivation,Perception,Learning,Leadership,PersonalityandAttitudeinOrga
nisations.ConsumerBehaviour;StudyofConsumerPreference,EffectofAdvertising.Leadership, 
IndustrialMorale.TheNatureandScope ofEngineering Psychology,itsApplication toIndustry. 

 
Unit4 

IndustrialEfficiency 
EfficiencyatWork:theconceptofefficiency,TheWorkCurve,itsCharacteristics. WorkMethods;Hours 
ofWork,NatureofWork,FatigueandBoredom,RestPauses,StressManagementandWell-Beingat 
Work,.PersonalFactors;AgeAbilities, Interest, jobSatisfaction.WorkingEnvironment:Noise, Illumination, 
Atmospheric Conditions.Job Analysis, PerformanceManagement, Trainingand 
Development.AccidentandSafety:TheHumanandEconomicCostsofAccidents, AccidentRecordand 
Statistics,TheCauses ofAccidentsSituationalandIndividualFactorsrelated toAccidentReduction. 

 
Unit5 Contemporary 

Issues 

GrievancesandGrievancehandlingProcedure.IndustrialDisputes:Courses, StrikesandLockouts, 
IndustrialRelationsMachineryBi-PartiteandTri-PartiteAgreement, Labour Courtsand Industrial 
Tribunals,Code ofDiscipline,Standing Order. Union/ManagementRelations. 

 

Suggested Readings 
th 

1.  Tiffin,J andMcCormicE.J.:Industrial Psychology,(PrenticeHall),6 Edn.,1975 
th 

2.  McCormicE.J.:Human FactorsEngineering and Design(McGrawHill),4 
3.  Mair,N.R.F.:PrinciplesofHuman Relations 
4.  Gilmer:Industrial Psychology 
5.  GhiselliandBrown:PersonnelandIndustrial Psychology 
6.  Myer:Industrial Psychology 
7.  Dunnete,M.D.:HandbookofIndustrialand Organisational Psychology 
8.  Blum and Taylor:Industrial Psychology 

Edn.,1976 

9.  SinhaG.P.andP.R.N.Sinha,IndustrialRelationsandLabourLegislations,NewDelhi,Oxfordand 
IBH Publishing Co.,1977 



 
 

 

03MBA106.3-HUMANRESOURCEPLANNINGANDDEVOLPMENT 

 
Unit1 

HumanResourcePlanning 
ApproachestoHumanResourcePlanning,Concept,importance,NeedforHumanResource 
Planning,objectivesTypesofHRplan,DimensionsofHumanResourcePlanning,Approaches- 
SocialDemandApproach,RateofReturnApproachandManpower RequirementApproach. 
HumanResourceInformationSystem,HumanResourcePlanningProcess,ApprochestoHuman 
ResourcePlanning,BenefitsofHumanResourcePlanning,Problems/Barriers toHuman 
ResourcePlanning. 

 
Unit2 

Careerplanning 
Concept, 
objective,CareerStages,SignificanceofCareerPlanning,NeedandComponentsofCareerPlanning,C
areerplanningvs.humanresourceplanning, careerplanningvs.succession 
planning,Processofcareerplanningandcareerdevelopment,HumanResourcesEvaluation: 
HumanResourcesAuditandHumanResourceAccounting,Successionplanning,HRMetrics. 

 
 
 

Unit3 

EvolutionandConceptofHRD 
Systemconcept,RoleofHRD,Professionals,HRDclimateanditselement,HRDMatrix,HRD 
Function,HRDProcess,Roleof line ManagersandsupervisorsinHRD. 

 
Unit4 
Assessing  andImplementingHRDProgrammes 
Taskanalysis,     persons   Analysis, Organizationalanalyses,AssessingHRDneeds,HRD 
processmodels  Training VsHRD,         HRDintervention,Qualityof Worklife.Empowerment, 
Creating    HRD   environment,Evaluationframe          work;collecting,dataforevaluation, 
researchdesign,issuesconcerningevaluation,assessingimpactofHRD. 

 
Unit5 
OrganizationalCultureandHRD 
Work force 
diversityandHRD,LaborMarketchanges,EqualEmploymentOpportunity,adaptingdemographiccha
ngesandgenderissues,HRDpracticesinmanufacturingandservicessector 

 

 
SuggestedReadings 

 
1.  Bhatacharya,DipakKumar– Human Resource Planning,ExcelBooks. 

2.  T.V.RaoHuman Resource DevelopmentOxfordIBH Publication 
3.  Aswathapa,HumanResource and Personnel ManagementText&Cases,TMH. 
4.  Desimone&Harries– Human Resource Development– Thomson Learning 



 
 

 

 
03MBA107.3-PERFORMANCEMANAGEMENT 

 

 
 

Unit1 

Introduction 

Meaning,ObjectivesandscopeofPMsystems;RoleofPMSystems,CharacteristicsofanidealPMsystem., 
PerformanceManagement indifferenttypesoforganizations(manufacturing,salesandservice), Issuesand 
ProblemsinPerformanceManagement, PerformanceManagementand itsOrganisationalimplications Legaland Ethical 
PerspectivesinPerformanceManagement. 

 
Unit2 

Measuring Performance 
Determinants of performance, performance dimensions,  approaches to measuring performance, diagnosing 
causesofpoorperformance,differentiatingtaskfrom contextualperformance,PerformanceMeasurement Approaches. 
ProcessofPerformanceManagement. 

 
Unit3 

BehaviouralIssuesand EmployeeDevelopment 
Relationship between performance measurement systems and behavior; Influence of individual and group 
behavioronperformance.Accountabilityissuesarisingout ofperformancemeasurementsystems.Assessmentof 
potentialbeneficialandadverseconsequencesoflinkingrewardschemestoperformance 
measurement.Performancemanagementandemployeedevelopment: 
PersonalDevelopmentplans,360degreefeedbackasa developmentaltool;Performancelinkedremunerationsystem, 
performancelinkedcareerplanningandpromotion policy. 

 
Unit4 
PerformanceConsultingPerformanceConsulting:Concept,theneedforperformanceconsulting, Roleof performance 
consulting,designingandusingperformancerelationship maps,contractingforperformance consultingservices, 
implementingorganization-wideperformance improvement.Performanceevaluationand 
corporatefailure:Alternativeviewsof performancemeasurement;Non-financialperformance indicatorsand 
predictingandpreventingcorporatefailure. 

 
Unit5 

CurrentDevelopmentsandEmergingIssuesinPerformance ManagementComputation and evaluation of performance 
measures relevantinadivisionalisedorganizationstructureincludingROI,RIandEconomicvalue 
added(EVA).Devisingseparatemeasuresinrespectofmanagerialanddivisionalperformance.Applicationof value-based 
managementapproachesto performancemanagement.Modernperformancemeasurement 
frameworks:SixSigma;PerformancePrism,Forced rankingBalancedScoreCard.Contemporaryissuesin performance 
management.Studyingthe impactof change inorganization’sstructure,cultureandstrategy onthe adoption ofnew 
performance measurement  methods and techniques. Methods ofPMS- Appraisal, 
CommunicationandInterview,Performancefeedbackandcounseling. TalentManagement 

 
Suggested Readings 

 
1. HermanAguinis(2007).PerformanceManagement.Pearson Education. 

2. LanceA.BergerandDorothy(2007).TheTalentManagementHandBook.TataMc-GrawHill 
3. RaoT.V.(2007).AppraisingandDevelopingManagerialPerformance.ExcelBooks. 
4. DixitVarsha(2008).PerformanceManagement.VrindaPubilcationsLtd. 



 
 

 

 
03MBA108.3 ORGANISATIONAL STRUCTUREAND CHANGE 

 
Unit1 

Introduction 
ConceptofOrganisationalStructure,OrganisationalCulture,ConceptandImportance ofOrganisational 
Change;OrganisationalEnvironmentSpecificandGeneral. 

 
OrganisationalEfficiencyand Effectiveness 

Concept ofEfficiencies,MeasurementofEfficiencyandEffectivenessandeffectiveness InternalSystems 
Approach, ExternalResourcesApproachandTechnicalApproachofOrganisationalEffectiveness, 
OrganisationalEffectivenessand Technology. 

 
Unit2 
Structure 
Meaning, TypesandDesigning, KindsofOrganizationalStructure,Functional, Divisional(Geographic and 
Market),LineandStaffCommitteeOrganization,MatrixStructure;NetworkStructureandBoundary- 
LessOrganizations,OrganizationalDesignandStrategyinChanging GlobalFramework. 

 
Unit3 

OrganisationalChange 
ConceptsandTargetsofChange, 
PlannedandUnplannedChange,StimulatingFactorsforOrganisationalChange,ResistancetoOrganizationalCh
ange-OrganisationalandIndividual,Lewin’sForceFieldTheory of Change, 
EvolutionaryandRevolutionaryChangeinOrganisation, Concept ofTotalQuality 
Management,DevelopmentsinRevolutionaryChangeRe-Engineering,Restructuring. 

 
Unit4 

Concept ofOrganisationalDevelopment, HistoryofOrganisationDevelopment, PhasesandFoundations 
ofOrganisationalDevelopment,Values,AssumptionsandBeliefsin O.D 

 
ManagingChanges:ActionResearch-DiagnosingTheOrganization, DeterminationofDesiredFuture State, 
Implementing  Action, Evaluating Action,  Institutionalizing Action Research, Systematic Innovations. 

 
Unit5 

OrganisationalTransformation 
Birth,Growth,DeclineandDeath,InstitutionalTheoryofOrganizationalGrowth,Greiner’smodelof 
OrganizationalGrowth. 
O.DTechniquestodeal withResistanceToChange,O.DTechniquestopromoteChange; 
O.D.intervention: HumanProcessInterventions,Structureand TechnologicalInterventionsandStrategy 
Interventions–SensitivityTraining–SurveyFeedback, ProcessConsultation–TeamBuilding–Inter- 
GroupDevelopment–Innovations– Learning Organisations. 

 
Suggested Readings 

1. Wendell L. French CecilH.Bell, Jr.:OrganisationalDevelopment,McGraw-Hill. 6/e, 2005. 
2. Ian Palmer, Richard Dundford, GibAkin, Managing OrganisationalChange: A Multiple Perspectives 

Approach,McGraw-Hill, 2/e,2009. 
3. BarbaraSenior, JocelyneFleming -Organisational Change,PearsonEducation, NewDelhi 3/e, 2009. 
4. GarethR., MaryMathew–OrganisationalTheory, DesignandChange,PearsonEducation, NewDelhi5/e, 

2008. 
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04MBA101-BUSINESS ETHICS 
ANDCORPORATEGOVERNANCE 

 
Unit1 

Introduction to BusinessEthics 
AnunderstandingofEthics,MeaningofEthics,Def.ofBusinessEthics,EthicalPerformance,Typesof 
Ethics,Sourcesof Ethics, Ethics and Business ,Importance and Scope of Ethics,Factors influencing 
BusinessEthics,Objective ofBusinessEthics,Moralityand Ethics. 

 
Unit2 

Values, Norms,BeliefsandStandards 
EthicalCodes,ManagingEthics,EthicalActivities,EthicalDilemmas,WhistleBlowing 

 
Unit3 
EthicalDecision 
MakingtheroleofMoralPhilosophiesinDecisionMaking,EthicalOrganisation,EthicalIssuesthatarise 
forMangers,Kohlenberg’s Model,CarrolGilligan’s Model. 

 
Unit4 

EthicalPracticesin BusinessManagement 
Application inMarketing, Advertising, Finance-TaxEvasion, LackofTransparency, PreparingFalse 
FinancialStatement, SpeculationandInsiderTrading.Application in HRMarea likeCompensation, and 
WorkPlaceHarassmentof Employee. 

 
Unit5 

CorporateGovernance 
Introduction, Concept and Neefor CorporateGovernance, Definitions, PartiestoCorporateGovernance, 
AgencyTheory, StewardshipTheory, PopularModelforGovernance, Anglo-AmericanModel, Japanese 
ModelandIndianPerspective ofCorporateGovernance. 

 
Unit6 

CorporateGovernanceframework 
India’sCorporateGovernanceFramework,SEBI,CompanyLawandAccounting,CII Codeon Corporate 
Governance, NationalCodeon CorporateGovernance(1999),Chandra Committeeon Auditingand 
Governance. 

 
 
 
 

Suggested Readings 
 

1.  CSVMurthy,BusinessEthics(Textand Cases),Pub. ByHPH 

2.  Marianne M. Jennings,Casesin BusinessEthics ,PubbyCenage Learning 
3.  Prof.(Col)P.S. Bajaj,Dr. RajAgarwal,BusinessEthics–An Indian perspective,PubbyBiztantra 
4.  JohnR. Beatright,Ethicsandtheconductofbusiness,Pub. ByPearson Education 
5.  GeetaRaniandRK Mishra,CorporateGovernanceTheory&Practice,Pub. ByExcelBooks 
6.  VSithapathyandRamadeviIyer,CorporateGovernancePractice&Procedure,Pub. ByTaxman. 
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04MBA102-STRATEGICMANAGEMENT 

Unit1 

 

Introduction 

Meaning,ScopeandImportanceof StrategicManagement 
Nature   of   Strategic   Management,   Characteristics,  StrategicManagement    Process,   Strategic 
ManagementModel.DimensionandLevels ofStrategy. Role ofstrategistsinbusinessPolicy 

 
Unit2 

StrategyFormulation 
CorporatePlanning,ConceptofPlanning, Planning Process,TypesofPlanning,Strategic Planning, Strategic 
DecisionMaking, Vision, missionandpurpose, objectivesand goalsofabusinessorganisation- Types 
ofstrategies-Guidelinesfor crafting successfulbusinessstrategies. 

 
Unit3 
EnvironmentalAppraisal 
ExternalAnalysis:Industryanalysis, remoteenvironment analysis, competitiveanalysis, global environment 
analysis.Internal Analysis:Resourcebasedviewofthefirm, Capabilities, corecompetence, 
valuechainanalysis, VRHNanalysis, distinctivecompetency, sustainablecompetitiveadvantageand 
profitability. SWOTAnalysis.,Synergy. 

 
Unit4 

StrategicAnalysisandChoiceEnvironmentalThreatandOpportunityProfile(ETOP);BCG,TOWS,GE, 
DirectionalPolicyMatrix-OrganizationalCapabilityProfile-StrategicAdvantageProfileCorporateLevel 
strategies-growth, stability, renewal, corporateportfolioanalysis, grandstrategies, McKinsey's7s 
Framework. Business LevelStrategies-Michael Porter’sGenericstrategies.Functionallevelstrategies. 

 
Unit5 

Strategy Implementation and Evaluation 
Strategy Implementation: Structure, SystemsandPeople,issuesinimplementation,Modelof Strategic 
Implementation,Projectimplementation,Proceduralimplementation,ResourceAllocation, 
Budgets,OrganizationStructure, StrategyandOrganisationStructure,DifferentTypesofOrganisational 
Structure,Socialresponsibilitiesand Ethics- Buildinga capableorganization- Functionalissues. 
Symptomsofmalfunctioningofstrategy-OperationsControlandStrategic Control, Anoverviewof Strategic 
EvaluationandControl-Measurement ofperformance-Analyzingvariances-Roleof 
organizationalsystemsinevaluation. StrategicManagementfornon-profitorganizations. 

 
SuggestedReadings 

 
1.  Michael A. Hitt, R. Duane Ireland, Robert E. Hoskisson(2008), Management of Strategy- 

Conceptsand Cases,4/e,CengageLearning,NewDelhi. 

2.  John. A. Pearce II, Richard.B. Robinson Jr, AmitaMital, (2008), Strategic Management – 
Formulation,Implementationand Control,1/e,Tata McGraw-Hill, NewDelhi. 

3.  Charles.W.LHill,GarethRJones(2005),StrategicManagement-AnIntegratedApproach,6/e, 

Biztantra,NewDelhi. 
4. ThompsonAJr,A.J.Strickland,(2008),StrategicManagement,TataMcGraw-HillPublishing,NewDelhi. 

5.  UpendraKachru,(2005),StrategicManagement-Conceptsand Case.Excel Books,NewDelhi. 
6.  AdrianHaberberg,AlisonRieple (2008).StrategicManagement–TheoryandApplication,Oxford 

UniversityPress,NewDelhi. 
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04MBA103-ENTREPRENEURSHIPDEVELOPMENT 

Unit1 

 

Foundation ofEntrepreneurship Development 
Concept   and   need   of   entrepreneurship;   Characteristics   and   Types   of   Entrepreneurship; 
Entrepreneurshipasacareer;EntrepreneurshipasastyleofManagement; Thechangingroleofthe 
entrepreneur;Entrepreneurialtraits,factorsaffecting entrepreneur. 

 
Units2 

TheoriesofEntrepreneurship 
Influencesonentrepreneurshipdevelopment; Externalinfluencesonentrepreneurshipdevelopment; Socio-
cultural,   Political,   economical,   personal  entrepreneurial  success  and  failure:  reasons  and 
remedies;Womenentrepreneurs:Challengesandachievements of womenentrepreneurs. 

 
Unit3 

BusinessPlanningProcess 
The business plan as an entrepreneurial tool;  Elements of business planning;  Objectives;  Market 
analysis;developmentofProduct/ idea;Marketing,Finance,Organisationandmanagement;Ownership; 
Criticalriskcontingencies of Theproposal;Scheduling andmilestones. 

 
Unit4 

ProjectPlanningforEntrepreneurs 
Technical, Financial, Marketing, Personnel, 
andmanagementfeasibilityreports;Financialschemesofferedbyvariousfinancialinstitution,LikeCommercial
Banks, IDBI, ICICI, SIDBI, SFCs, Foreigncurrency Financing;EstimationofFinancialrequirements. 

 
Unit5 

Entrepreneurship Developmentand Government 
RoleofCentralGovernment andStateGovernment inpromotingentrepreneurship with various incentives, 
subsidies, grants, programmed, schemes and challenges. Government initiativesand 
inclusiveentrepreneurialGrowth. 

 
Suggested Reading 

 
1. Khanna, S.S., Entrepreneurial Development, S. Chand, NewDelhi. 

th 
2. HisrichD. Robert,MichaelP. Peters, DeanA.Sheperd,Entrepreneurship, McGraw-Hill, 6 ed. 
3. ZimmererW. Thomas, NormanM. Scarborough, Essentialsof Entrepreneurship and Small Business 

th 
Management, PHI, 4 ed. 

4. HoltH. David,Entrepreneurship:NewVentureCreation,Prentice-Hall ofIndia, NewDelhi, Latestedition. 
th 

5. Kuratko, F. Donald,RichardM. Hodgetts,Entrepreneurship:Theory,Process, Practice, Thomson, 7 ed. 
6. Desai,Vasant,DynamicsofEntrepreneurship:NewVentureCreation,Prentice-HallofIndia,NewDelhi, 

Latestedition. 
7. Patel,V.G., TheSeven BusinessCrisesand Howto Beat Them, TataMcGraw-Hill,NewDelhi,1995. 
8. Roberts,EdwardB.(ed.),Innovation:DrivingProduct,Process,andMarketChange,SanFrancisco:Jossey 

Bass, 2002. 
9. SIDBI ReportonSmall ScaleIndustriesSector, Latestedition. 



MBA 
SemesterIV 

04MBA104.1-INTERNATIONALMARKETING 

 

 

Unit1 

Introduction to InternationalMarketing 
NatureScopeandSignificanceofInternationalMarketing;InternationalMarketingDistinguishedfrom 
DomesticMarketing.Exporting,InternationalTradeandInternationalBusiness,InternationalBusiness, 
InternationalMarketing ManagementProcessan Overview. 

 
Unit2 

InternationalMarketingEnvironment 
Geographic, demographic, economic, politic, legal, Socio-culturalenvironments;theirnatureandeffect on 
internationalmarketingoperations,tariffandnon-tariffbarriers;WTO,UNCTAD, Generalizedsystem 
ofpreferences(GSP),regionaleconomicgroupingsEuropeanUnion(EU),NAFTA,ASEAN,facilitiesand 
incentivesforexporters. 

 
Unit3 

InternationalProduct/MarketSelection and EntryModes 
SelectionofProducts,SelectionofMarket,variousmodesofentryintointernationalmarketsandtheir 
evaluation,exportlicensing franchising,Contracting,Jointventure,setting upwholly ownedsubsidiary. 

 
Unit4 

InternationalProductPlanningand Pricing 
Product in internationalcontext,Standardisationvs.adoptiondecision, otherconsiderations; Packaging, 
brandingaftersalesservices, ISO 9001:2000qualitysystemstandard, factors influencingprice, pricing 
methodsandprocess,pricequotationsandrelatedconsiderations. 

 
Unit5 

InternationalDistribution and Promotion 
Typesandfunctionsofforeigndistributionchannels, selectionofmiddlemen, distribution logistics- 
transportationandwarehousingdecisions, Internationaladvertising-standardizationvs.adaptation, 
Selectionofmedia,Selectionofagency,Measuring advertising effectiveness. 

 

 
 

Suggested Reading 
 

1.  Cateroa,R,Phllip,InternationalMarketing,TataMcGrawHill,2006 

2.  VernTerpestra,InternationalMarketing,Cengage Learning,2010 
3.  RCVarshneyandB.Bhattacharya,InternationalMarketing-IndianPerspective,Sultanchand& SonsNew 

Delhi,2006 
4.  Fayerweather,J,InternationalMarketingManagement,SagePublication,2006 
5.  JainSubhash,InternationalMarketingManagement,Cengage Learning,2005 
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8 

 
 

Unit1 

Introduction 

TheNatureand ImportanceofPersonalSelling, NatureofSalesManagementSituationwherePersonal 
Sellingismoreeffectivethan Advertising, TypesofSellingsituations, TypesofSalesPersons, Application 
ofAIDA ModelinPersonalSelling. 

 
Unit2 

ProcessofPersonalSelling 
ProcessofEffectiveSelling; Prospecting, Pre-approach,Approach,PresentationandDemonstration, 
Handlingtheobjections,ClosingtheSales,Post-SaleActivities,QualitiesofaSuccessfulSalesperson 
withreferencetoB-2-C,B-2-BMarketing. 

 
Unit3 

ControllingtheSalesEffort 
SalesForecasting;SalesBudget,SalesQuotas,SalesTerritories,SalesControlling andSalesCostAnalysis. 

 
Unit4 

ManagingtheSalesForce 
RecruitmentandSelection,TrainingandDevelopment,CompensationandInnovation,Directionand 
Suspension,PerformanceAppraisalofSalesPersonnel. 

 
Unit5 

Emerging Issuesin SellingAspects 
EthicalandLegalaspectsofSelling,MeasuresforMakingSellingasattractiveCareer,RecentTrendsin 
Selling. 

 
 
 
 

Suggested Readings 
 

1.  RichardR.Still,EdwardW.Cundiff,NormanA.PGovani5
th

ed.,SalesManagement:Decision, 
StrategiesandCases,Pearson Education,New Delhi,2009. 

2.  RosannL.Spiro,WilliamJ.Stanton,GregoryA.Rich11
th

ed.,ManagementofaSalesForce,Tata 
McGrawHill,New Delhi2008 

3.  MarkW. Johnston,Greg W. Marshall,SalesForce Management,  
th

 

4.  CharlesFatrell,Sales Management. 
ed. TMH,N.Delhi,2007 



MBA 
SemesterIV 

04MBA106.1-RURALMARKETING 

 

 

Unit1 

IntroductiontoRuralMarkets 
Definition,Concept,Nature,SizeandScopeofIndianRuralmarkets,RuralDemand,BuyingCharacteristics, 
Rural MarketStructure:Demographic, Physical, EconomicEnvironment. 

 
Unit2 

UnderstandingtheRuralConsumer 
RuralCommunityinIndia,ProfileofRuralmarkets:SegmentingtheRuralMarket,TargetandPositioning, 
RuralConsumerBehavior,RuralBuyerCharacteristics, ConsumerBuyingDecision Process, FactorsAffecting 
ConsumerBehavior–Cultural, Social, Technological, Economicand Political. 

 
Unit3 

MarketingMix inRuralMarkets 
Product: Significance, Conceptand Product Mix Decisions, Pricing Strategy: Objectives, Policies and 
Strategies, Promotion: Advertising, Sales Promotions  Communication in Rural marketing, language and 
CultureDistributionStrategies,Channelsof Distribution,Roleof Co-operative,Government,Financial Institutions, 
PublicSector Undertakings, RegulatedMarkets and PublicDistribution Systems. 

 
Unit4 

InnovationinRuralMarkets 
Significanceofinnovationinruralmarkets,InterventionofITinRuralMarkets:ImportanceandInitiatives, 
EmergenceofOrganisedretailinginRuralIndia,KeyDriversofOrganisedRetail,Casesinorganisedretail: 
OperativeModels adopted byIndian Companies. 

 
Unit5 

FutureofRuralMarketing 
ChangingRoleofRuralSectorinIndia;RuralIncomeandDemand,ProblemsinMarketingofagricultural 
inputsinRuralIndia–Chemicalfertilizers,CertifiedseedsandAgriculturalEquipments–Tractors,Engines, 
Pump Sets, Marketing of Agricultural products, improvement Measures taken by the Government – 
Initiatives by Co-operative and Private Sector, Present Scenario- Rural Female Empowerment, Micro 
Financing,MobilityinEmerging Markets, GrowingRural Tourism. 

 
SuggestedReadings 

 
1. Rama Bijapurkar (2007), Weare like ThatOnly, the logicofConsumer India,PenguinBooks 

2. PrahaladC.K(2008), FortuneattheBottomofthePyramid, Pearson Publication 
3. RVBadi, NVBadi,RuralMarketing, 2008, Himalaya PublishingHouse. 
4. U CMathur,Ruralmarketing, TextandCases, 2008, excelbooks 
5. CSGKrishnamacharyulu,LalithaRamakrishnan,CasesinRuralmarketing,AnIntegratedApproach, 

2006, Pearson Publication 
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4 

 

Unit1 

FinancialServices 
MeaningandConcepts,NeedforFinancialServices,VariousTypesofFinancialServices,FundBasedand 
NonFundbased,CharacteristicsandRole ofFinancialIntermediaries. 

 
Unit2 

Depositoriesand FinancialServices 
CommercialBanksand theirChanging Role,FunctioningofBanks,FinancialServicesandBanking 
System.NonDepositoryInstitutions:FinanceCompaniesandMutualFundsandPensionFunds-
FinancialServices and TheirRole. 

 
Unit3 

MerchantBankingand VentureCapital 
The ConceptofMerchantbankingServicesofMerchant bankers,Merchant BankinginIndia-Rules 
RegulationManagementofCapitalIssues,FixedDepositsandDebentureIssues,VentureCapital-The 
ConceptandCharacteristics,GrowthofVentureCapitalServicesinIndia. 

 
Unit4 

Leasing: Concept, Types, Legal and Tax Aspects, Factoring in India, Hire- Purchase, Lease 
Structuring.Factoring:ConceptandCharacteristics,TypesofFactoringinIndia,factoringandBill 
Rediscounting.Forfaiting: Meaning andMechanism ofForfaiting. 

 
Unit5 

CreditRatingServices 
Concept,Typesandsignificance,FunctionofCreditRatingAgencies,CreditRating AgenciesinIndia, 
Process ofCredit-Rating. 

 
Suggested Readings 

 

1.  Bhole L.M.:FinancialInstitutionsandMarkets,  
th

 

 

ed.,McGrawHillCo.New Delhi,2008. 
th 

2.  AnthonySaunders,FinancialMarketsandInstitutions,4 
New Delhi. 

ed.,McGrawHillPublishingCompany, 

3.  KhanM.Y:Financial Servicesand System(2008),McGrawHill PublishingCompany,New Delhi. 
th 

4.  CliffordGomez,FinancialMarkets,Institutionsmanagement-ARiskmanagementApproach,6 
ed.,McGrawHill Publishing CompanyNew Delhi. 

th 
5.  M.Y. KhanIndian FinancialSystem,6 ed.,McGrawHill Publishing Company,New Delhi,2008. 
6.  Sharma,ManagementofFinancialInstitutions:WithEmphasisonBankandRiskmanagement, 

PrenticeHallofIndia,New Delhi. 



MBA 
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04MBA105.2-MERGERS ANDACQUISITIONS 

 

 

Unit1 

Introduction 

OverviewofMergers; Types AndCharacteristics; MotivesBehindMergers; TheoriesofMergers- operating,  
Financial and Managerial Synergy of Mergers;  Role of  Industry Life Cycle-Development Stages; Value 
CreationthroughMergers; Agents ContributingtoMergersandAcquisitionActivities, 
DifferenecebetweenMerger,Amalgamation,AbsorbtionReconstructionandTakeover. 

 
Unit2 

CorporateRestructuring 
MethodofRestructuring-JointVentures,Sell-OffAndSpinOff-EquityCarve-Outs,LeveragedBuyOuts 
(LBO)-ManagementBuyOuts-MasterLimitedPartnerships-EmployeesStockOptionPlans(ESOP). 

 
Unit3 

Mergersand Acquisition Process 
Process of Merger Integration- Process of Merger Integration- Organisationaland Human aspects; 
Managerialchallenges ofMergersandAcquisition.Strategicfitand theM&A decision. 

 
Unit4 
Valuation 
BenchmarksofValue; Valuationapproaches-Discounted Cash FlowValuation-Valuingrelative Contribution–
ValuingComparables-ValuationoftheTarget’sEquity-PrecedentAcquisition;Valuing 
OperatingandFinancialSynergy-ValuingCorporate Control-ValuingofLeveragedBuyOuts(LBO)- Methods 
ofFinancing Mergers-Cash Offer,ShareExchangeRatio-MergerasCapitalBudgeting Decision. 

 
Unit5 

DefensiveStrategiesin Restructuring 
Accountingfor Amalgamation- PollingInterest Method- PurchaseMethod;ProcedureLaiddownunder 
Indian Companies Act of1956,AccountingStandardandSEBIGuidelines, TakeoverDefenses-Typesand 
TechniquesofRaid;AdvancePreventiveMeasures;StrategiesofTakeoverbid WhiteKnights-White Square- 
Crown Jewel-Pacman’sStrategy- Golden Parachute- Poison PillsStrategy–CoerciveOffersand Defense-
FinancialDefensive Measures-AntitakeoverAmendments. 

 
Suggested Readings 

 
1.  Weston. F, Chung. K, andHoag, S. (2008).Mergers, Restructuring, and Corporate Control, Prentice-

HallofIndianPvt.Ltd.,New Delhi. 
2.  PatrickA.Gaughan(2007).Mergers,AcquisitionsandCorporateRestructurings,4/eWileyIndia, 

New Delhi. 
3.  Narayanan,P.andVikram,Nanda(2003),FinanceForStrategicDecisionMaking-Whatnon- Financial 

managersNeed toKnow,Jossey-Bass,WileyIndia. 
4.  ReuvidJonathan,(2005).Mergersand Acquisitions,KoganPage. 
5.  RobertBrown(2007),Applied Mergers and Acquisitions,JohnWilleyandSons. 
6.  KevinK.BoehandPaulW.Beamish(2007).MergersandAcquisitions:TextandCases.Sage 

Piblications,New Delhi. 
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04MBA106.2-FINANCIALDERIVATIVES 

 

 

Unit1 

FinancialDerivatives 
Concept, Features, Uses, Types, Critiques of Derivatives, Traders in Derivative Markets, Factors 
contributingtothegrowthofDerivatives,FinancialDerivativesMarketinIndia,Derivativecentrailsand 
MarketLiquidity. 

 
Unit2 

Future 
Introduction,FinancialFutures Contracts, TypesofFinancialFutures, Contracts,EvolutionofFutures 
MarketinIndia,Operators/TradersinFutureMarket,FunctionsMarketGrowthinFutureMarket, 
FutureMargin,Market toMarket, CleaningHouse, TheoriesofFuturePrices.HedgingConcepts– Long, 
Short,Cross, ForwardContract,FeatureofForwardContract, ClassificationofForwardContracts, 
ForwardPricesvsFuturePrices,StodeIndexFutures. 

 
Unit3 

FinancialSWAPS 
Introduction,Concept,types,Nature,Evolution,Features,and Types ofSwaps. 

 
Unit4 

FinancialOptions 
Introduction, Concept, Types, Distinction between option and futures contracts, Option valuation, 
Determinants ofoptionpricing,optionpremium,Greeks ofoptionContracts. 
Option Models 
Black-Scholes optionpricing model,BinomialOptionpricingmodel,Trading andHedging withoptions. 

 
Unit5 

CarryTradesandspeculativeDerivatives-EconomicDerivatives, MarketExpectations,Carrytradeasa 
speculativeInvestmentStrategy;Uncovered InterestParity, MeasurementofRiskandReturns incarry Trades,  
Rupee Interest Derivatives,  Convertible Securities and Warrants,  Hedging- objectives and Process. 

 

 
 

Suggested Readings 
 

1.  DavidA.DubofskyandThomasW.Miller,J.R.Derivatives:ValuationandRiskManagement, Oxford. 
2.  Vohra,N.D. andBagri,B.R.,Futureand Options,TMH 
3.  Kumar,FinancialDerivatives,PHI. 
4.  Marshall&Bansal:FinancialEngineering,a completeguidetoFinancialInnovation,PHI. 
5.  Mishra,Bishnupriya,Debasis,S,Derivativesand Riskmanagement,ExcelBooks. 
6.  BhallaV.K,InvestmentManagementSecurityAnalysisandPortfolio Management–S.Chand 



MBA 
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04MBA104.3-INTERNATIONALHUMANRESOURCEMANAGEMENT 

 

 
 

Unit1 

GlobalBusinessEnvironmentand Human Component 
GlobalBusinessEnvironment,Introduction,HumanandCulturalvariables,Crossculturaldifferencesand 
ManagerialImplication.CrossCulturalResearchMethodologyandHofstedeStudy. 

 
Unit2 

CrossCulturalManagement 
Cross Cultural Leadership and Decision making, Cross Cultural Communication and Negotiation. 
Developing InternationalStaffandMultinationalTerms. 

 
Unit3 

InternationalHuman ResourceManagement 
Approaches;InternationalRecruitment andSelection, PerformanceManagement, Trainingand 
DevelopmentandStrategicHRM.Managing global,DiverseWorkforce.HumanResourcesina 
ComparativePerspective 

 
Unit4 
InternationalHRM 
InternationalHRMrolesinmultinationalorganizations,Expatriateproblem,InternationalCompensation, 
Repatriation. 

 
Unit5 

Key issuesin InternationalLabourRelations 
ApproachestoInternationalCompensation, 
InternationalLabourStandards,LabourUnionsandInternationalLabourRelations, HRMpractices 
inothercountries.InternationalLabourStandards,HR/IR issuesinMNCsCorporateSocialResponsibility. 

 
Suggested Readings 

 
1. Doweing,P.J.–International DimensionsofHuman ResourceManagementEnd EditionWordsWorth. 

2. G. Hofstede–CulturesConsequence; International Differencesin WorkrelatedValues–Sage. 
3. Deresky-International Management,PHI/AddisionWesley. 
4. Aswathappa, Human Rosourceand Personnel Management,TMH. 
5. Meraic,DandPuffer, S. ManagementInternational crossExercisesand ReadingSt.Paul .WestPublish. 
6. Mangaraj, S.,Globalizationand Human ResourceManagement,Excel Books. 
7. S.C. Gupta-TextbookofInternationalHRM-Macmillan. 
8. Tayeb-International HRM-Oxford. 
9. Dowling, Welch&Schuler,InternationalHRM,ExcelBooks 
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04MBA105.3 COMPENSATIONMANAGEMENT 

 

 

Unit1 

Introduction 

Conceptualaspectsofcompensationandrewardmanagement; Monetaryandnon-monetary componentsof 
compensationandrewards;Perspectivesandtrendsin compensationandrewardmanagement.Compensation 
Philosophies, CompensationApproaches,  Decision about Compensation.  Economic and behaviouraltheories 
relatedtowages:subsistencetheory,wagesfundtheory, residualclaimanttheory,surplusvaluetheory, marginal 
productivitytheory,bargainingtheory;supplyanddemandtheory; competitivetheory; Employee’sacceptanceof 
wagelevel;wageandmotivators;tournamenttheory. Conceptoftotal rewards. 

 
Unit2 

Job Evaluation: Processesand Schemes 
Salientfeatures ofJob Evaluation–Analyticalandnon-analyticaltechniques –Pointfactorrating; factor 
comparison;jobclassification;ranking;UrwickOrrProfileMethod;HayPlanmethod;DecisionBandmethod;job or 
rolematching;marketpricing;Computer assistedjobevaluation. 

 
Unit3 

Wagesand SalaryAdministration 
Conceptsofminimumwage,livingwageandfairwage;WageBoards;Pay Commissions;Collectivebargaining.Pay 
surveys;Determinantsforformulatingwagestructures;PricingJobs:paylevels;designingpay rangesandbands; 
Salarystructures:gradedsalarystructures;salaryprogressioncurves;Paystructureinpractice:Basicsalary,DA, 
Allowances,Bonus;FringebenefitsandIncentiveschemes.Spotawards.Teamincentives;Designofapayroll system(using 
Accounting software).LegalConstraintsonPaySystem. 

 
Unit4 

Compensation Strategies 

Jobbasedpay,Skillbasedpay, competencybasedpay,marketbasedpay,Payforposition;Payforperson;Payfor 
performance:variablepay;Rewarding excellence;Creatingthestrategic rewardsystem.Bestpractices in‘payfor 
performance’.Compensationasaretention strategy. 

 
Unit5 

Rewarding PerformanceandExecutiveCompensation 
Individual-based  compensation;  team-based  compensation;  Incentives:  types  of  incentive  plans:  Taylor’s 
differentialpieceratesystem,HalseyPremiumPlan,RowanPremiumPlan,EmersonEfficiencyPremiumPlan, 
GanttBonusPlan,BedauxPremiumPlan,MerrickPieceRateSystem,Commissionsystem;Gainsharingplans: 
ScanlonPlan,RuckerPlan,Improshare,Valueadded;ProfitsharingplansandCafeteriaplan.Employeebenefits 
andpensions.Policiesandpracticeofbenefits;StrategicPerspectivesonBenefits, goals forBenefits, BenefitsNeed 
Analysis, principal types of benefits; Stock option and purchase plans using ESOP compensation. Pension- 
understanding  kindsof  pension.  Agency  Theory  and  Executive  Compensation;  Principles  of  Executive 
Compensation;FactorsaffectingExecutivecompensation;ModelsofExecutiveCompensation:Optimal Contracting 
Model;Managerial Power Model;TrendsofExecutivecompensationinIndiaandabroad.International Compensation. 
Practical Orientiation (Lab.Sessions) 

 
SuggestedReadings 

 
1. Richard.I.Henderson(2005).CompensationManagementinKnowledge-basedWorld.Prentice-Hall. 

2. Thomas.P.Plannery,David.A.Hofrichter&Paul.E.Platten(2002).People,Performance&Pay: 
DynamicCompensationforChangingOrganizations.FreePress. 

3. MichaelArmstrong&HelenMurlis(2005).RewardManagement:AHandbookofRemuneration 
Strategyand Practice.5/e,KoganPage,London. 

4. Edwarde.E.LawlerIII(2000).RewardingExcellence:PayStrategiesfortheNewEconomy.Jossey–Bass,California. 

5. SinghB.D.(2007).CompensationandRewardManagement,ExcelBooks,NewDelhi. 
6. TapomoyDeb(2009).CompensationManagement:TextandCases,ExcelBooks,NewDelhi. 

MBA 
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04MBA106.3-CORPORATELEADERSHIP 

 

 

Unit1 

OrganisationalLeadership 
Introduction,importanceandscopeofcorporateleadership.Leadershiptraits,FunctionsandTheories, 
LeadershipStylesinIndianOrganisations,Leadership Effectiveness. 

 
Unit2 
Communication 
Business communication-Types, Medias, Objectives, Models, Process, Importance Understanding 
Barriersto communicationand waysto handleandimprovebarriers.Presentationskills-Its Purpose in 
businessworld.Readingand writingSkills- ImportanceofReadingAndWriting, ImprovingWritingSkills 
through UnderstandingandPracticingNotice, E-mail, Tenders, Advertisement, FormalLetter.Listening 
skills-itsimportanceasindividualandasaleaderorasaworker, itstypes, BarrierstoListening& 
Remediestoimprove Listening Barriers.NonVerbalCommunication. 

 
Unit3 

Powerand Politics 
MeaningofPowerandPolitics, DistinctionbetweenPowerand Authority, BasesorSourcesofPower, 
AcquisitionandSymbolsofOrganisationalPolitics.ReasonsofOrganisationalPolitics, Managing Organsational 
Politics.Influencing:Power,Politics,Networking andNegotiation 

 
Unit4 

TeamLeadership 
Leader/FollowerRelations, TeamLeadershipandSelf-ManagedTeams, Leadershipof Cultureand 
DiversityandLearningOrganisation.EnhancingMoraleandMotivation.TimeManagement, Job 
Frustration,Stress Management, 

 
Unit5 

Ethics in Leadership, Strategic Leadership and Managing Crises and Change, Emerging Trends in 
Corporate Leadership. 

 
Suggested Readings 

 
1.  (5thedition)(2010).Author:PeterNorthouse.Sagepress.LeadershipinOrganisations.(7th edition). 

(2009). Author:GaryYukl. Prentice-Hall. 
2.    Leadership:EnhancingtheLessons of Experience.(7th edition). (2010). RichardL.Hughes, 

Ginnett,&Curphy. McGraw-Hill/Irwin. 
LeadershipStylesinIndianOrganisations,Leadership Effectiveness. 

 
Unit2 
Communication 
Business communication-Types, Medias, Objectives, Models, Process, Importance Understanding 
Barriersto communicationand waysto handleandimprovebarriers.Presentationskills-Its Purpose in 
businessworld.Readingand writingSkills- ImportanceofReadingAndWriting, ImprovingWritingSkills 
through UnderstandingandPracticingNotice, E-mail, Tenders, Advertisement, FormalLetter.Listening 
skills-itsimportanceasindividualandasaleaderorasaworker, itstypes, BarrierstoListening& 
Remediestoimprove Listening Barriers.NonVerbalCommunication. 

 
Unit3 

Powerand Politics 
MeaningofPowerandPolitics, DistinctionbetweenPowerand Authority, BasesorSourcesofPower, 
AcquisitionandSymbolsofOrganisationalPolitics.ReasonsofOrganisationalPolitics, Managing Organsational 



SemesterIV 
04MBA106.3-CORPORATELEADERSHIP 

 

Politics.Influencing:Power,Politics,Networking andNegotiation 
 

Unit4 

TeamLeadership 
Leader/FollowerRelations, TeamLeadershipandSelf-ManagedTeams, Leadershipof Cultureand 
DiversityandLearningOrganisation.EnhancingMoraleandMotivation.TimeManagement, Job 
Frustration,Stress Management, 

 
Unit5 

Ethics in Leadership, Strategic Leadership and Managing Crises and Change, Emerging Trends in 
Corporate Leadership. 

 
Suggested Readings 

 
1.  (5thedition)(2010).Author:PeterNorthouse.Sagepress.LeadershipinOrganisations.(7th edition). 

(2009). Author:GaryYukl. Prentice-Hall. 
2.    Leadership:EnhancingtheLessons of Experience.(7th edition). (2010). RichardL.Hughes, 

Ginnett,&Curphy. McGraw-Hill/Irwin. 
rd 

3.  Effective Leadership.(3 Edition).(2007). AuthorLussier/Achua.Thomson. 

 


